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BACKGROUND

The world's food and artisanal heritage encompasses a multitude of products linked to their origin that
rely on the knowledge, skills, practices and traditions developed collectively by local producers over
time and transmitted across generations. While the commercial success of origin products has long
preceded the use of formal mechanisms for their protection, legal frameworks governing the
registration and protection of Geographical Indications (Gls) have mushroomed around the world in a
very diverse manner, translating the variety of meanings and objectives attached to them. These range
from market-based approaches targeting unfair competition practices, to approaches directed at non-
market objectives, including territorial development, and preservation of cultural heritage and natural
resources.

Among these approaches, the sui generis system and the approach based on the
certification/collective trademark system have emerged as the two main institutional ways to protect
Gls. These mechanisms provide the legal tools to recognize and preserve the name, typicality, quality
and reputation of products linked to their origin, to varying extents. In two decades, numerous new
Gls have been recognized in many different countries in all regions of the world.

Considering their economic, social and cultural importance, especially for rural areas, the protection
of Gls has been put on a foreground space and under the spotlight of international negotiations and
debates between international organizations, bilateral relations, national policies and a broad range
of stakeholders located at different levels and defending varied interests.

From an institutional viewpoint, lines and perspectives have increasingly moved from the World Trade
Organization (WTO) Trade-Related Aspects of Intellectual Property Rights (TRIPs) Agreement to the
World Intellectual Property Organization (WIPO) Geneva Act of the Lisbon Agreement. The nature of
Gls itself has evolved from agricultural and rural policies to non-agricultural Gls, and their function has
expanded from protecting consumers and producers’ interests to underpinning territorial
development policies based on cultural heritage.

In this context, researchers in all parts of the world have explored the connections between Gls and
their many dimensions. These include, among others: the nature of the links between the products’
qualities and their geographical origin and its translation into specifications; the recognition of the
specific know-how of local producers, including women and indigenous and local communities; the
role of public authorities; the collective organization of producers; quality control systems; governance
and enforcement mechanisms; international and national protection; marketing issues; biodiversity
conservation; preservation of environment and cultural heritage; sustainable development; food
heritage and healthy diets when related to food products; and tourism.

At the local level, Gl producers are empowered through the drafting of the Gl specifications, the
collective management of supply chains and the organization of quality controls. More recently, Gl

15



producers have increasingly faced new issues such as: marketing and promotion of newly created Gls;
rapidly changing markets; technical innovations; and adaptation to climate change.

From a social point of view, Gls offer particular guarantees to consumers on the quality and origin of
these products, and are also in line with current concerns for the conservation of the local cultural
heritage in a more and more globalized world.

Public authorities at the local, national, regional and international levels have been playing an
important role in the identification, registration, control, protection and overall management of Gls.
The growing number of international cooperation activities associated to technical assistance in
parallel to the negotiations of bilateral trade agreements for the international protection of Gls
illustrates such policy intervention.

These new perspectives, approaches and practices have led to an increasingly complex,
heterogeneous, dense and evolving picture of Gls that needs to be described, analyzed and
guestioned.

The objective of this international conference is to allow for dedicated discussions on most recent
research and about best practices about Gls, while also sharing views between the academic world,
practitioners network and policy sphere.

As the Geneva Act of WIPO’s Lisbon Agreement recently entered into force, thereby establishing the
first international system of registration and protection of Gls, it is time to wrap up the research
outcomes and practical experiences of the last 25 years in all parts of the world and bring new ideas,
perspectives and inspiration.

Nature and legal definition, public and private management, impacts in the marketplace and outside
the market, sustainable development including social dimensions and the protection of biodiversity
and environment, relationships with other intellectual property rights, engagement with other
formal and informal forms of norm-making, consumers’ welfare, competition policies, technical
innovation and terroir effect, collective organization and collaboration, participation and
empowerment of local actors: these are some of the topics that will feed the debates in this
conference, with the objective to grasp the dynamic nature of Gls and understand better their many
dimensions and the diversity of their manifestations across the world.
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The main organizers are the Food and Agriculture Organization of the United Nations (FAO) and the
Centre de coopération internationale en recherche agronomique pour le développement (CIRAD).

FAO is developing extensive knowledge on Gls and provides guidance and technical assistance to
countries in protecting their Gls as a tool to contribute to the development of sustainable agriculture
and food systems for reaching the Sustainable Development Goals.

CIRAD conducts research, organizes training and provides technical assistance on Gls in Africa, Asia
and South America, regarding the setting up of the legal and institutional framework, the product
identification and selection, the drafting of Gl specifications, the role of collective producers
organizations, control mechanisms, the market access, or the impacts assessment.
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CONTEXTE

Le patrimoine alimentaire et artisanal mondial est riche d’'une multitude de produits liés a I'origine
fondés sur les connaissances, les pratiques et les traditions élaborées collectivement par des
producteurs localisés, au fil du temps, et transmises de génération en génération. Le succes
commercial des produits d'origine a précédé |'utilisation de mécanismes formels pour leur protection
en tant qu’indication géographique (IG). Les cadres juridiques régissant l'enregistrement et la
protection des IG se sont multipliées dans le monde de maniére tres contrastée, traduisant la variété
des objectifs attachés aux IG. Les finalités des IG relevent de I'acces au marché en ciblant les pratiques
de concurrence déloyale, ou visent des dimensions non marchandes, telles que le développement
territorial, la préservation du patrimoine culturel et des ressources naturelles.

Le systéme sui generis et le systéme des marques de certification/marques collectives sont apparus
comme les deux principaux dispositifs institutionnels de protection des IG. Ces outils juridiques
permettent de reconnaitre et préserver, a des degrés divers, le nom, la typicité, la qualité et la
réputation des produits liés a leur origine. Dans les deux derniéres décennies, une abondance de
nouvelles IG ont été reconnues dans de nombreux pays sur tous les continents.

En raison de leur importance économique, sociale et culturelle, en particulier pour les régions rurales,
les IG ont attiré I'attention et sont devenues I'objet de négociations et débats parmi un large éventail
d'acteurs défendant des intéréts variés, que ce soit au niveau des politiques nationales, des
organisations internationales et des relations commerciales bilatérales.

En ce qui concerne la protection internationale des 1G, ces négociations et débats se sont
progressivement déplacées de I'Organisation mondiale du Commerce (OMC) et de I’Accord sur les
Aspects des droits de propriété intellectuelle qui touchent au commerce (ADPIC) vers I'Organisation
mondiale de la propriété intellectuelle (OMPI) et I'Acte de Geneve de I'Arrangement de Lisbonne sur
les appellations d’origine et les indications géographiques. La nature méme des IG a évolué des
politiques agricoles aux |G non-agricoles, de la protection des intéréts des consommateurs et des
producteurs a I'appui des politiques de développement territorial fondées sur le patrimoine culturel.

En parallele a ces développements, des chercheurs de toutes les régions du monde ont exploré les
diverses dimensions des IG. Il s’agit notamment de la nature des liens entre la qualité des produits et
leur origine géographique et leur traduction en cahiers des charges ; la reconnaissance du savoir-faire
spécifique des producteurs locaux, des femmes et des communautés autochtones locales, le réle des
pouvoirs publics; I'organisation collective des producteurs, la gouvernance; le contréle de qualité; la
protection au niveau national et international; la commercialisation; la conservation de la biodiversité;
la préservation de I'environnement et du patrimoine culturel; le développement durable; le patrimoine
culinaire et I'alimentation diversifiée et saine en lien avec les |G de produits alimentaires; le tourisme.
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Au plan local, les producteurs d'IG sont généralement responsables de la rédaction du cahier des
charges, la gestion collective des chaines d'approvisionnement et |'organisation des contréles de
qualité. De nouveaux enjeux émergent pour les filieres IG tels que la commercialisation et la promotion
d’lG nouvellement créées; I'évolution rapide et I'instabilité des marchés; les innovations techniques et
I'adaptation au changement climatique.

D'un point de vue sociétal, les IG offrent des garanties particuliéres aux consommateurs quant a la
qualité et I'origine des produits, et s’inscrivent dans les questionnements actuels sur la sauvegarde du
patrimoine culturel local dans un monde de plus en plus globalisé.

De leur c6té, les autorités publiques aux niveaux local, national, régional et international jouent un
role crucial dans l'identification, I'enregistrement, le contréle, la protection et la gestion des IG. Le
nombre croissant d'activités de coopération internationale et d'accords commerciaux bilatéraux en
matiére d’'IG en est une illustration.

Ces nouvelles perspectives et pratiques esquissent une image de plus en plus complexe, hétérogene,
dense et évolutive qu’il s’agit de décrire, d’analyser et de questionner pour appréhender I'avenir
globalisé des IG.

L'objectif de cette conférence internationale est de partager et permettre des discussions
approfondies sur les recherches scientifiques les plus récentes et les legons tirées d’expériences de
mise en ceuvre des IG au cours des 25 derniéres années dans toutes les régions du monde, en
instaurant un dialogue entre le monde de la recherche, les praticiens, les autorités et la sphére
politique. Alors que I'Acte de Genéve de I'Arrangement de Lisbonne de I'OMPI est récemment entré
en vigueur, établissant ainsi le premier systéme international d'enregistrement et de protection des
IG, le moment est venu de proposer des perspectives et des idées nouvelles comme source
d’inspiration créatrice !

Nature et définition juridique, gestion publique et privée, impacts sur le marché et en dehors du
marché, développement durable, y compris les dimensions sociales et la protection de la biodiversité
et de I'environnement, relations avec d'autres droits de propriété intellectuelle, engagement avec
d'autres formes formelles et informelles d'élaboration de normes, bien-étre des consommateurs,
politiques de concurrence, innovation technique et effet terroir, organisation collective et
collaboration, participation et renforcement des acteurs locaux: tels sont quelques-uns des thémes
qui alimenteront les débats de cette conférence, avec pour objectif d'explorer la nature dynamique
des IG et de mieux comprendre leurs multiples dimensions et la diversité de leurs manifestations a
travers le monde.
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Les principaux organisateurs sont I’ Organisation des Nations Unies pour I'alimentation et I'agriculture
(FAO) et le Centre de Coopération Internationale en recherche agronomique pour le développement
(CIRAD).

La FAO développe des connaissances approfondies sur les IG et fournit des conseils et une assistance
technique aux pays pour protéger leurs IG en tant qu'outil au service du développement d'une
agriculture et de systemes alimentaires durables pour atteindre les objectifs de développement
durable.

Le CIRAD conduit des recherches, organise des formations et fournit une assistance technique sur les
IG en Afrique, Asie et Amérique du Sud, sur la mise en place du cadre juridique et institutionnel,
I'identification et la sélection des produits, la rédaction des cahiers des charges, le réle des
organisations collectives de producteurs, les mécanismes de contrdle, de I'accés au marché, ou
I’évaluation d’impacts.

De nombreux autres partenaires contribueront a I'organisation de la conférence.

20



W Organizacion de las Naciones “ 2 d
Unidas para la Alimentacién CI ra
y la Agricultura POUR LE DEVELOPPEMENT

EL CONTEXTO

El patrimonio mundial de alimentos y artesania incluye una multitud de productos vinculados al origen
que se basan en los conocimientos, las técnicas, las practicas y las tradiciones desarrolladas
colectivamente por los productores locales a lo largo del tiempo y transmitidas de generacion en
generacion. Si bien el éxito comercial de los productos vinculados al origen ha precedido durante
mucho tiempo al uso de mecanismos formales para su proteccién, las leyes que rigen el registro y la
proteccion de las indicaciones geograficas (1G) han proliferado en todo el mundo de muy diversas
maneras, lo que refleja la variedad de significados y objetivos que se les atribuyen. Estos van desde los
enfoques basados en el mercado que apuntan a las practicas de competencia desleal, hasta los
enfoques orientados a objetivos no comerciales, como el desarrollo territorial y la preservacion del
patrimonio cultural y de los recursos naturales.

Entre estos enfoques, los sistemas sui generis y las marcas colectivas o de certificacién han surgido
como las dos principales estructuras institucionales para proteger las |IG. Estos mecanismos
proporcionan los instrumentos juridicos para reconocer y preservar, en diversos grados, el nombre, la
tipicidad, la calidad y la reputacion de los productos vinculados al origen. Han permitido en dos
décadas al reconocimiento de una multitud de indicaciones geograficas en multiples paises en el
mundo.

Debido a su importancia econémica, social y cultural - especialmente para las zonas rurales-, la
proteccion de las indicaciones geograficas ha sido colocada al frente de las negociaciones
internacionales y de los debates entre las organizaciones internacionales. También tiene importancia
en las relaciones bilaterales y al nivel de las politicas nacionales para defender diversos intereses.

Desde el punto de vista institucional, las lineas y perspectivas han pasado progresivamente del
Acuerdo sobre los aspectos de los derechos de propiedad intelectual relacionados con el comercio
(ADPIC) de la Organizacién Mundial del Comercio (OMC) hacia el Acta de Ginebra del Arreglo de Lisboa
de la Organizacién Mundial de la Propiedad Intelectual (OMPI). Las IG incluyen ahora las I1G no
agricolas, y su funcién ha evolucionado de la mera proteccién de los intereses de los consumidores y
de los productores a las politicas de desarrollo territorial basadas en el patrimonio cultural.

En este contexto, , investigadores de todas las regiones del mundo han explorado los vinculos entre
las IG y las multiples facetas que se les atribuye, tal como la naturaleza de los vinculos entre la calidad
del producto y el origen geografico y la forma en la cual se traducen en los pliegos de condiciones; el
reconocimiento de los saberes de los productores locales, incluidas las mujeres y las comunidades
indigenas y locales; el papel de las autoridades publicas; la organizacidn colectiva de los productores;
la gestion; los sistemas de control de la calidad; los sistemas de proteccién a nivel internacional y
nacional, incluido el tipo de proteccion juridica; la comercializacidén de los productos; la conservacion
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de la diversidad bioldgica; la preservacion del medio ambiente y del patrimonio cultural; el desarrollo
sostenible; el patrimonio alimentario; la alimentacidn saludable; y el turismo.

A nivel local, los productores de IG estan legitimados mediante la redaccidn del pliego de condiciones,
la gestion colectiva de las cadenas productivas y el sistema de control de la calidad. Ultimamente, los
productores de IG se han enfrentado a nuevos retos como la comercializaciéon y promocion de las IG
de reciente creacion, la rdpida evolucién de los mercados, las innovaciones técnicas y la adaptacion al
cambio climético, entre otros.

A nivel de la sociedad, las |G ofrecen garantias especificas a los consumidores en cuanto a la calidad y
el origen de los productos, y forman parte de las preocupaciones actuales sobre la salvaguardia del
patrimonio cultural local en un mundo cada vez mas globalizado.

Las autoridades publicas locales, nacionales, regionales e internacionales han desempefiado un papel
importante en la identificacion, el registro, el control, la proteccidn y la gestidn global de las IG. La
accién politica para el registro y la gestidn de las |G se ilustra también con las crecientes actividades de
cooperacion internacional (asistencia técnica, capacitacién), junto con la negociacién de acuerdos
comerciales bilaterales para su proteccidn internacional.

Estas nuevas perspectivas, enfoques y prdcticas han dado lugar a una representacion cada vez mas
compleja, heterogénea, densa y evolutiva de las IG.

El objetivo de esta conferencia internacional es fomentar el debate sobre las investigaciones mas
recientes y las buenas practicas, facilitando el didlogo entre los académicos, los profesionales y la
esfera politica.

Si bien el Acta de Ginebra del Arreglo de Lisboa de la OMPI ha entrado hace poco en vigor,
estableciendo el primer sistema internacional de registro y proteccion de las indicaciones
geograficas, ya ha llegado el tiempo de resumir los resultados de las investigaciones y de las
experiencias practicas de los Gltimos 25 aios para todas las partes del mundo, y de proponer nuevas
perspectivas e ideas como fuente de inspiraciones.

Naturaleza y definicion juridica, gestion publica y privada, efectos en el mercado, desarrollo
sostenible, incluidas las dimensiones sociales y la proteccion de la biodiversidad y el medio
ambiente, relacion con otros derechos de propiedad intelectual, compromiso con otros procesos
formales e informales de construccion de normas, bienestar de los consumidores, politicas de
competencia, innovacion técnica, organizacion colectiva y colaboracidn, participacion y
empoderamiento de los actores locales: estos son algunos de los temas de esta conferencia, con el
objetivo de comprender la dinamica de las IG en sus miiltiples dimensiones, asi como la diversidad
de sus expresiones a través del mundo.
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Los principales organizadores son la Organizacién de las Naciones Unidas para la Alimentacién y la
Agricultura (FAO) y el Centre de coopération internationale en recherche agronomique pour le
développement (CIRAD).

FAO genera conocimientos avanzados sobre las IG y proporciona asesoramiento y asistencia técnica a
los paises para proteger sus IG como herramienta para el desarrollo de la agricultura y de sistemas
alimentarios sostenibles con el fin de alcanzar los Objetivos de Desarrollo Sostenible (ODS).

CIRAD realiza investigaciones, formaciones y brinda asistencia técnica sobre las IG en Africa, Asia y
Ameérica del Sur, sobre el establecimiento del marco legal e institucional, la identificacidn de productos,
la redaccién de especificaciones, el papel delas organizaciones colectivas de productores, el
mecanismo de control, el acceso al mercado o la evaluacidn de los impactos de las IG.

Muchos otros aliados contribuyen a la organizacién de la conferencia.
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Agenda - Tuesday 5 July 2022

>8.30-9.00 Welcome - Registration
>9.00-9.30 > Amphi Louis Malassis
Official Opening
Elisabeth Claverie de Saint-Martin (PDG Cirad) & Qu Dongyu (DG FAO)
>9.30-10.30 > Amphi Louis Malassis

Keynote Highlights

Delphine Marie-Vivien (CIRAD), Massimo Vittori (OriGIn),
Florence Tartanac (FAO) & Erik Thévenod-Mottet (Swiss IPI)

>10.30-11.00

Coffee break

> Grand Hall Bananier

>11.00-12.30

> Amphi Louis Malassis

Panel: Regional Overview

Moderators: M. Vittori (oriGIn) & N. Hirsig (Swiss IPI)
Simplice Nouala Fonku (African Union), Latha Nair (K&S Partners, India), Klaus Blank (EU),
Marcelo Champredonde (INTA, Argentina) & Alexandra Grazioli (OMPI)

>12.30-14.00

Lunch

> Grand Hall Bananier

>14.00-16.00 > Amphi Louis Malassis

A.1 Local Public Authorities & GIs

Moderators: F. Alampi & G. Belletti

Crescenzi Angela (Governance of the Tuscany
Region for quality products and territories) e Feuer
Hart (The economic blind spot of Geographical
Indication in state-centered governance: Mikawa
region agri-food products in Japan) e Ginebre Pierre
(Le développement des IG, une priorité stratégique
pour la Région Occitanie Pyrénées Méditerranée) e
Igoumenidou Vasiliki (Role of Region of Epirus at
the certification of Kashkaval of Pindos as PGI) e
Lindermayer Hannah (Governance of GIs and the
role of regional and local public actors: Bavaria) e
Montoro Celia (Plan Estratégico de la Alimentacion
de Catalufia 2021-2026: una nueva gobernanza
para impulsar las IGP/DOP) ¢ Nguyen Mai Huong
(Protection of Geographical Indication in Vietnam:
opportunities and challenges to achieve the
sustainable food system) e Wirsig Alexander
(Protection of fish from wild catch of Lake
Constance)

>14.00-16.00 > Salle Badiane

B. International Mechanism for GI
protection

Moderators: B. O'Connor & A. Moerland

Blank Klaus (EU accession to the Geneva Act of the
Lisbon Agreement on Appellations of Origin and
Geographical Indications) e Fracarolli Guilherme
(EU-Mercosur Trade Agreement: Geographical
Indication agri-food products on the table) e Levy
Alexandre (Articulation et gradation des régimes de
protection issus des accords bilatéraux UE/Pays
Tiers et du droit international public : un défi pour
la protection internationale des IG) ¢ Mazé Armelle
(Geographical Indications in the turf wars of
international trade agreements. A comparative and
historical perspective) e Swart Marthane (‘Rooibos’
/ 'Red Bush': the first African GI included in the EU
Register) e Thévenod-Mottet Erik (A New World for
Geographical Indications: The progressive
extension of sui generis GI protection to contending
territories)

>16.00-16.30

Coffee break

> Grand Hall Bananier
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Agenda - Tuesday 5 July 2022 (cont’'d)

>16.30-18.30 > Amphi Louis Malassis

A.2 National Authorities & GIs
Moderator: F. Tartanac

Gonomy Michel (Les IG dans l'espace OAPI) o
Guerrero Paola (Promocidn y proteccion de los
productos de origen en paises en desarrollo: el rol
de estado) e Ilhan Ozden (Geographical Indications
in Turkey - The Current Status and Future Outlook)
e Kalandadze Tengiz (The GI policy in Georgia) e Liel
Uziahu (Israeli geographical indications - Unrealized
potential that can be realized?) e Paola Pineda
(Hacia una mejor coordinacion eficiente y completa
de las entidades delegadas de las DOP en Colombia)
e Simsek Nazli / Altintas Nese (Geographical
Indication Practices of the Ministry of Agriculture
and Forestry in Turkey)

>16.30-18.30 > Salle Badiane

C.1 Nature of GIs: Key Concepts
Moderators: A. Zappalaglio & V. Gimeno

Casabianca Francois (The limits of inclusion in
Geographical Indications - Should we exclude any
exclusion?) e Degla Estéve (Pour une consécration
de la notion de « produits igéables » en contexte
africain : un moyen pour atteindre un but sans
bruit) e Hughes Justin (Complexities in interesting
New World producers in Old World GI customs)e
Marie-Vivien Delphine (Geographical indications:
protection of a name or a logo? A risky shift) e
Monterescu Daniel (Border Wines: Terroir across
Contested Territory in Central Europe and the
Middle East) e Villota Rafael (Questioning the
global diffusion of GI as a policy model: lessons
from the implementation of Café de Galapagos GI
(Ecuador)

>19.30-21.30

> Maison des relations internationales, Montpellier city center

Welcome Cocktail

Tasting of local products.
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Agenda - Wednesday 6 July 2022

>8.30-10.30 > Amphi Malassis

D.1 Governance of producers
organisations, horizontal
coordination, social capital, etc.

Moderators: F. Guerrieri & T. Kanoute

Bardenhagen Christopher (Internal Structure and
Equity of Collective Management Organizations for
GIs in France) e Beh Lam's Kouakou Vincent
(Communication ODG pagne baoulé Céte d'Ivoire) o
Messaili Samir (Les effets d'une IG aux niveaux
économique, social, environnemental, culturel.
Témoignage autour du fromage Bouhezza, unique
fromage affiné traditionnel d'Algérie) e Covarrubia
Patricia (Geographical Indications and Collective
Marks in South America: it's not all about the label.
Cultural Factors and Social Network Theories) e
Galeano Barrera Claudia Jazmin (Protected
designation of original and its contribution to
territorial agro-industrial development: the case of
"Bocadillo velefio” in Colombia) e Neves Calmon
Siqueira Branco Nina Paloma (Forces et faiblesses
dans la gouvernance des Indications Géographiques
(IG) a Bahia et des IG des Farines de Manioc du
Brésil)

>8.30-10.30 > Salle Badiane

C.2 Nature of GIs: sui generis and
other legal forms

Moderators: A. Ginestet & A. Parra

Gimeno Bevia Vicente (La especialidad tradicional
garantizada o la indicacion geografica protegida
como esquemas de calidad para la tutela del jamén
serrano) e Kirsten Johann (Politics, regulations,
contestation, and self interest in the struggle to
register Karoo Lamb as a GI in South Africa) e
Kompari Katarina (GIs, Collective and Certification
trade marks in EU - different regimes, choices and
outcomes) e Moerland Anke (Protecting GIs
through EU collective marks) e Musiza Charlene (An
examination of the legal framework for origin-
linked goods in Zimbabwe: Producer perspectives
on legal protection for Chipinge coffee)

>8.30-10.30

/\v

U f

Af
H. Africa Thematic session

Moderator: E. Huerta Garcia (EUIPO)

8.30-8.45 - Introductory remarks

> Salle Conseil

Dr Simplice Nouala Fonkou (African Union); Alexandra Mayr (EUIPO)

8.45-9.15 - Panel 1 Innovation in the field of the protection of GIs in Africa

Diana Akullo (AfCFTA),; Sand Mba Kalu (Nigeria); Monique Bagal (AfrIPI); Alessandra Narciso (University of

Rome)

9.15-9.35 - Panel 2: Innovation in the field of governance of GIs

Mosbah Achour Ziane (Association pour la valorisation et la protection de la dénomination "Datte Deglet
Nour de Tolga" Biskra, Algérie); René Metomo (Association IGP Poivre de Penja); Sibylle Slattery (FAO);

Claire Cerdan (CIRAD)

9.35-10.00 - Panel 3: Innovation in the field of marketing and sustainability

Omar Bekkouche (Association des figuiculteurs de la commune de Beni Maouche Beni Mouache Wilaya de
Bejaia, Algérie); Charlemagne Nindjin (Université Nangui Agrogoua, Abidjan, Céte d’Ivoire); Suzanne
Abeline Maboune Tetmoun (Institut de Recherche Agricole pour le Développement, Yaoundé, Cameroun);

Massimo Vittori (oriGIn)

10.00-10.20 - Discussion with all participants, including other contributors & Wrap- up

Monique Bagal (AfrIPI)

10.20-10.30 - Conclusion
Alexandra Mayr (EUIPO)

>10.30-11.00

Coffee break

> Grand Hall Bananier




Agenda - Wednesday 6 July 2022 (cont’d)

>11.00-12.30 > Amphi Malassis | >11.00-12.30 > Salle Badiane
D.2 Governance of value chain: C.3 Nature of GIs: heterogeneity
actors, linkages, vertical and protection

coordination

Moderators: J. Kimura & P. Damary Moderators: F. Casabianca & D. Marie-Vivien

Dokuzlu Sertac (Challenges and Mediation of
Collective Action in the Implementation of GIs:
Turkish Experience) e Fournier Stéphane (Novel
conditions or just new paths for re-territorialization

Ayu Palar Miranda Risang (A Model of Geographical
Indication's Product Specification for ASEAN
Member Countries) e Champredonde Marcelo

. B Innovating the link to origin: is there a difference
through Geographical Indication: Case study of between PDOs and PGIs?) e Nair Latha (Variability

Tgi,r,:jnii%gg; dfég;if::é.»KaIZ;;UE Pip e; in the conceptual bases of Geographical Indications
Y P u pou products: causes, consequences, possible

;ep O,n drle a ,ille mlIJ___/Zp /ei en{?uz de du;aj)i/ite. alu d evolutions) e Crupi Maurizio (An unequal world for
enegal) e Muco a (Le role du capital social dans GIs in the Domain Name System) e Pick Barbara

la ”?’5“7' en aeuvrg des IG-s : application dans un (Empirical Investigation of Fraud and Unfair
territoire albanais) e Vagneron Isabelle (Can a L f . ; .
Competition Practices in France and Vietnam:

ical indicati ion?
geographical indication help foster cooperation: Actors, Types and Drivers) e Svinartchuk Tatiana

Evidence from the Bolaven plateau (Lao PDR)) e . . P
Zivadinovic Tam G nance GI tems in (Appellations of origin and geographical indications
Ivadinovic Tamara (Governance GIs systems i in the wine sector: historical overview of the

Serbia and Montenegro, with specific overview of evolution of these two notions, the role of the OIV

Arilje raspberry protection) as an intergovernmental organisation of the
vitivinicultural sector)

>11.00-12.30 > Salle Conseil

O

IGE | IPI
L. GIs: recognizing an IP right is not the end of the story

Moderators: E. Thévenod-Mottet & A. Grazioli

Achour Ziane Mosbah (Démarches pour l'indication géographique "Datte Deglet Nour de Tolga''- Algérie) e
Barbosa Patricia (From Regido da Mantiqueira de Minas Gerais IP to Mantiqueira de Minas DO: a case study
of a change in a type of Brazilian geographical indication) e Mayr Alexandra (Strengthening GI systems
worldwide: EU funded projects implemented by EUIPO) Pedelahore Philippe (Sélectionner les produits a
enregistrer en Indication Géographique : démarches mobilisées et résultats obtenus pour quatre pays
africains) e Takahashi Naoko (The scope for developmental dynamism after Geographical Indication
specification: The case of Japanese kaki) e Zappalaglio Andrea (Silent GIs: What is at stake?)

>12.30-14.00 Lunch > Grand Hall Bananier
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Agenda - Wednesday 6 July 2022 (cont’d)

>14.00-16.00 > Amphi Louis Malassis

D.3 Governance of value chain:
controls, evaluation and GI success
factors

Moderators: S. Fournier & L. Paglietti

Bacha Fadhila (Etat des lieux et analyse des
dispositifs de labellisation par les signes distinctifs
liés a I’ origine (IG), dans les pays méditerranéens
du Sud avec un focus sur la filiere datte en Algérie)
e Guerrieri Flavia (The control plan of agricultural
and non-agricultural GIs: the Cinderella of collective
action?) e Jorjadze Mariam (GI development
experience in Georgia) e Kananian Mona (Managing
Two Iranian GIs: A Case Study of Using the Swiss
Intellectual Property Institute (IPI)'s GI Impact
Evaluation Guide in Iran) e Lemia Chekir Thabet (La
mise en ceuvre sur le terrain d'une IG pour
promouvoir le développement local : I'expérience
tunisienne de la figue de Djebba) e Maccari Michele
(Participatory Guarantee Systems (PGS): a tool to
improve the effectiveness of Geographical
Indications in short food supply chains; the case of
Parma Bio-district)

>14.00-16.00 > Salle Badiane

E. Link to origin: environmental
and climate change issues

Moderators: C. Bernard-Mongin & D. Barjolle

Bekkouche Omar (IG Figues séches de Beni
Maouche) o Flutet Gilles (La problématique des
indications géographiques face au changement
climatique en France) e Gabellini Sara (GI Products
Based on Agrobiodiversity Resources: Which
Quality Signs?) e Haba Mory (IGP, Biosphére et
Collectivités Locales, Enjeux et perspectives pour
un développement durable : cas du Café Ziama-
Macenta) e Salpina Dana (Climate change effects
and the responses of the agri-food GI agents:
Evidence from the Veneto Region (Italy)) e Touzard
Jean-Marc (Les indications géographiques face au
changement climatique : No future ou new
morning? Enseignements des recherches sur les
vignobles frangais.)

>16.00-16.30

Coffee break

> Grand Hall Bananier

>16.30-18.00 > Amphi Louis Malassis

G. GIs and consumers

Moderators: D. Sautier & M. Champredonde

Huysmans Martijn (Do geographical indications
certify origin and quality? A conceptual framework
and an exploratory test on Gouda cheeses) e Kallas
Zein (The impact of emotional storytelling on
consumers' acceptance and purchasing intention of
cheese and hazelnut with Protected Designation of
Origin) e Mariot Roberta (Viability study on
obtaining a geographical indication for designation
of origin on salt lamb from the coastal peninsula of
rio grande do sul, Brazil) e Menozzi Davide-Arfini
Filippo (Choice drivers and willingness to pay for
combined quality-labelled food: A cross-cultural
comparison on PDO Cheese) ¢ Poméon Thomas
(AOP et AB : quelle disposition a payer des
consommateurs pour la double labellisation ?) e
Rahmani Djamel (How COVID-19 affected
consumers' preferences and attitudes toward foods
with Protected Designation of Origin (PDO)) e
Sédrkka Marjo (Finnish consumer's awareness of EU
food quality labels and labels of origin)

>16.30-18.00 > Salle Badiane

F. Link to origin: traditional know-
how or innovation?

Moderators: C. Cerdan & P. Covarrubia

Bel Nadége (DOCaMEx : Capitaliser les Savoir-
Faire) ¢ Maboune Tetmoun Suzanne Abeline (Le
cacao rouge du Cameroun : Contribution de la
recherche scientifique a la caractérisation et la
délimitation de la proposition d'Identification
géographique protégée (IGP)) e Neves Calmon
Siqueira Branco Nina Paloma (Défis de la
délimitation territoriale dans l'enregistrement de
I'Indication Géographique : le cas de la farine de
manioc Copioba) e Parayil Chitra (Comparison
between Geographical Indication red rice in India
and Thailand: Regulations and practices) e
Wiedersich Avena Astrid (GIs as the engine of
traditional communities' rights) e Zinsli Matthew
(The co-production of coffee terroir on the
Galapagos Islands: Knowledge, power, and
sustainability in a Latin American GI project)
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Agenda - Wednesday 6 July 2022 (cont’d)

>19.00-20.30

> Centre Rabelais, Montpellier city center

Public Round Table
Moderators InFaact Chair: S. Fournier (Institut Agro Montpellier), V. Olivier-Salvagnac (Ensat)

& E. Thévenod-Mottet (Swiss IPI)

Myo Aye, coffee producer from Myanmar e Vincent Beh Lams, weaver of Pagne Baoulé in Ivory Coast e
Yudy Paola Pineda Suarez, producer of Bocadillo Veleno in Colombia ¢ Géraud Valadier, Président de la
coopérative Jeune Montagne (AOP Laguiole)

In collaboration with the "4 Seasons of Agroecology and Sustainable Food” Festival

e e
métropoie

Agenda - Thursday 7 July 2022

>08.30-18.30

> Departure & return: Agropolis International

Field visits

Vins de pays d'Oc, Oignon doux des Cévennes & Taureau de Camargue

Agenda - Friday 8 July 2022

>8.30-10.30 > Amphi Malassis

K.1 Different approaches to measure
and improve GI sustainability

Moderators: A. Marescotti & M. Linder

Arciprete Roberta (A collective marketing strategy to
assess and manage the sustainability of Geographical
Indications. The case of Parmigiano Reggiano PDO) e
Belletti Giovanni (Building and adapting collective
rules of Geographical Indication Products: the role of
participative evaluation) e Datta Sayantani (Fostering
Indian foodstuffs GlIs for sustainable development) e
Gil Jose Maria (Indicadores de Sostenibilidad de las
DOP de aceite de oliva en Catalufia) e Guareschi
Marianna (The role of GIs in public goods production
and SDGs achievement: a methodological proposal) e
Kimura Junko (The potential of Geographical
Indications (GI) to enhance Sustainable Development
Goals (SDG) in Japan, with GI Mishima potato as a
case study) e Laborie Roussel Sylvene, Chétaille Anne
(Evaluation des interventions de I'Agence francaise de
développement en faveur des Indications
Géographiques) e VVandecandelaere Emilie
(Sustainability strategy for GI; a bottom-up and
participatory approach for GI sustainability)

>8.30-10.30 > Salle Badiane

I. GIs, tourism and gastronomy

Moderators: F. Arfini & L. Piccin

e Braz Nidia (Mediterranean Diet: a
multidisciplinary approach to develop a new
territorial strategy) e Cobello Sandro Marcelo
(Desarrollo del cultivo de la alcachofa en Sdo
Roque-SP Brasil por medio del consumo local,
turismo rural y gastronomico) e H6hn Gero
Laurenz (The Effect of Delimited Geographical
Indication Areas on Retail Prices: A European
Study) e Medeiros Mirna (Indicaciones geograficas
e incremento del turismo: experiencias
brasileafias en los sectores de vino y café) e
Narayanan Lalitha (A SWOT Analysis of the GI
Registered Agricultural Products from India -
Evidence from Select Case Studies) e Narciso
Alessandra (The volcanic effects of PDOs wines in
Cabo Verde. A sustainable approach) e Tartanac
Florence (Nutrition and health potentials of GIs;
the way forward)

>10.30-11.00
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Coffee break

> Grand Hall Bananier




Agenda - Friday 8 July 2022 (cont'd)

>11.00-12.30 > Amphi Louis Malassis

K.2 The variety of GI contributions
to sustainability

Moderators: E. Vandecandelaere & B. Pick

e Atle When Hegnes (The Sustainable Turn and
Norwegian GIs) e Guadarrama Omar (Principales
discursos alrededor de las IGs en Espafa:
implicaciones para el disefio de politicas publicas)
Guibert Cécile (La réinvention du terroir par la mise
en discours de la durabilité dans les filieres élevage
sous Indication Géographique) e Rabasa Ignacio
(Sostenibilidad de las indicaciones geograficas
protegidas del sector agroalimentario: marco
europeo) e Teyssier Catherine (Le cahier des charges
d'une IG peut-il étre mobilisé pour contribuer a la
durabilité environnementale ? Cas du partenariat
entre parc naturel marin de l'estuaire de la Gironde et
de la mer des Pertuis et le Groupement Qualité

« Huitres Marennes Oléron ») e Tillard Guylene
(Comment le questionnement des trajectoires
collectives des IG peut participer a la formalisation
d'un projet sur la durabilité, en respectant la diversité
des AOP laitiéres ?)

>11.00-12.30 > Salle Badiane

J. Which markets for GI
products?

Moderators: A. Carimentrand & S. Slattery

Aye Myo (The potential of Geographical
Indications for single origin and specialty coffee
in Myanmar) e Brilhante Silva Joselito (Desarrollo
territorial: la economia creativa en las regiones
con indicacién geografica para el vino) e
Carimentrand Aurélie (Les labels de commerce
équitable et les indications géographiques:
complémentarité ou supplémentarité ?) e Jakob
Rackl (Geographical Indications and International
Trade - A Theoretical Perspective) e Steinegger
Sarah (Geographical Indications: Commons
Dimensions as an Indication for Sustainable
Regional Development?) e Sugiri Ranggalawe
Suryasaladin (The Challenges and Impacts of
Utilization of Geographical Indication to
Indonesia Coffee Farmers and Industry)

>12.30-14.00

Lunch

> Grand Hall Bananier

>14.00-16.30

> Amphi Louis Malassis

Plenary: Towards Recommendations

Moderators: D. Marie-Vivien, M. Ayu, E. Vandecandelaere, & M. Gonomy

14.00-14.30:
14.30-15.45:
15.45-16.30:
16.30:

Feedback from field visits: quiz

Thanks and closing of the Conference

Highlights and recommendations from each session by rapporteurs
Discussions on recommendations by all participants

>19.30-24.00

> Domaine du Grand Puy

Closing Gala

With traditional dancing party
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Partners

Members of the Organising Committee
Federal Institute of Intellectual Property (Switzerland)

Organization for an International Geographical Indication Network
(oriGIn)

Other partners
European Bank for Reconstruction and Development (EBRD)

European Union Intellectual Property Office (EUIPO)

Association of European Regions of Products of Origin (AREPO)

African Union

Organisation Africaine de la Propriété Intellectuelle (OAPI)

Ministry of Agriculture and Food (France)

National Institute of Origin and Quality (INAO)

Agropolis Foundation

Regional Institute for Food Quality (IRQUALIM)

Chaire InFaaqt

Montpellier Agro Institute

National Research Institute for Agriculture, Food and the
Environment (INRAE)

The city of Montpellier

The Metropolis of Montpellier

SYAL networks (Europe ERG Syal, Latin America)

State Secretariat for Economic Affairs SECO Economic Cooperation
and Development (Switzerland)

Forum Origine, Diversité et Territoires (ODT)

Association suisse des AOP-IGP

Conseil national des appellations d'origine laitieres (CNAOL)

The Magister Lvcentinvs (ML/LLM), Master in Intellectual Property
and Digital Innovation at the University of Alicante
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Sponsor Addresses

European Bank for Reconstruction and Development (EBRD)

For EBRD, Gls can be a driver for sustainable and inclusive
value chains. As part of FAO’s cooperation with the European
Bank for Reconstruction and Development (EBRD), a number
of technical assistance projects have been implemented in countries including Croatia, Georgia,
Montenegro, Serbia and Turkey, focusing on Gls as a driver for developing sustainable value chains
and support enabling environment to boost private investment. These projects supported the
development of a sound institutional and legal framework to establish policies and regulations for

European Bank

for Reconstruction and Development

sustainable Gls, and raised awareness of the benefits of Gls at the national level. In addition,
campaigns were carried out to promote the local benefits of pilot Gl value chains and products, such
as higher incomes, the preservation of local resources and know-how, and potential new market
linkages with the tourism sector.

The European Union Intellectual Property office (EUIPO)

The European Union Intellectual Property office (EUIPO) has in

Q EU Ipo the recent years undertaken important initiatives in four areas

AN IO oty OFFICE with regard to Gls: capacity building, knowledge expansion,

promotion and dissemination as well as the development of IT

tools and databases. Since 2012, it implemented ten EU-funded projects on behalf of the European
Commission in India, China, Southeast Asia, Latin America, the Caribbean, and Africa.

In the framework of these projects, more than 130 Gl-related activities have been implemented to
promote Gl systems and support to the registration of specific Gls; to exchange good practice, align
non-EU GI law and practice to EU standards to ensure strong Gl protection; to build stakeholder
capacities to effectively implement Gl protection through training of examiners, producers, control
bodies, practitioners, and enforcement authorities, with tangible achievements such new
memberships in the Geneva Act on the protection of appellations of origin and Gls, new Gls registered
in country and abroad, as well as the development Gls databases.

As the African Union member states have developed a continental strategy on Gls and are developing
the African Continental Free Trade Agreement (AfCFTA), Gls are at the center of the discussion. The
EUIPO supports this process through the AfrIPI project at Pan African level. One of the components of
the project focuses on supporting the effective implementation of this continental strategy.
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Institut national de I’origine et de la qualité (INAO)

L'INAO, établissement public du ministére en charge de I’Agriculture,
‘ - met depuis plus de 80 ans, son expertise au service des Indications

/ géographiques francaises (vins, boissons spiritueuses, cidres, poirés

\ :?ESELT)%TQQE?PSE et produits agro-alimentaires - fromages, huiles...) mais aussi dans le
LA QUALITE monde (coopération). La France compte 490 produits sous

Appellation d’origine protégée/ controlée et 260 produits sous Indication géographique protégée

(IGP), sous la supervision de I'[INAO. L'INAO est également en charge d’autres signes de qualité tels

que la STG (Spécialité traditionnelle garantie), le Label Rouge et I’Agriculture biologique.

Piloter, controbler et protéger les Indications géographiques sont au coeur des missions de I'INAO.
Ainsi, les services de I'Institut, forts de 240 agents, accompagnent les porteurs de projet des le début
de leur démarche pour les orienter et les conseiller, et suivent les organismes de défense et de
gestion (ODG — associations de producteurs) ainsi que les opérateurs tout au long de la vie du
produit sous signe officiel. Outre I'instruction des cahiers des charges, I'établissement assure la
délimitation des aires de production, la protection juridique des produits contre les usurpations et
les contrefacons, en France comme a I'étranger, et enfin, la supervision des contrdles officiels.

Quelle localisation plus cohérente que la France, riche d’un patrimoine alimentaire et viticole
incontournable, pour organiser le colloque « Perspectives mondiales sur les Indications
géographiques » et ainsi rassembler durant 3 jours les meilleurs experts mondiaux ?

L'INAO salue et soutient I'initiative portée par I'Organisation des Nations Unies pour I'alimentation
et I'agriculture (FAO) et le Centre de coopération internationale en recherche agronomique pour le
développement (CIRAD), de réunir chercheurs, décideurs publics et opérateurs pour ce temps de
réflexion a I’échelle internationale.

L'INAO soulévera pour sa part la « Problématique des indications géographiques face au
changement climatique en France » et présentera « Le défi de la protection internationale des IG via
I'articulation et gradation des régimes de protection issus des accords bilatéraux UE/Pays Tiers et du
droit international public ».

Les Indications géographiques sont partie prenante d’un systéme en mouvement, a la fois évolutif et
réactif, propice a I'’échange et au partage d’expériences pour répondre aux enjeux actuels : attentes
sociétales de consommateurs, adaptation au changement climatique et au marché, réles des
autorités publiques, place des producteurs et gouvernance des |G, contrble de la qualité, protection
a l'international, sont autant de thémes qui seront discutés pendant le colloque.

33



Association of European Regions for Products of Origin (AREPO)

ﬂ} The Association of European Regions for Products of Origin (AREPO)
AR 4 @ is a network of Regions and producer associations that deals with
7 Y. oo products of origin and EU quality schemes. AREPO is driven by a
. ""-_-'-'—'-'--[" reaons cioeenis — vision of Geographical Indications and quality products as tools for

rural development and territorial planning. It aims to promote and
defend the interests of producers and consumers of European regions involved in the valorisation of
quality food products.

AREPO was established in May 2004 in Bordeaux by 16 regions from six EU Member States. It
currently represents 33 European regions and over 700 associations of producers for more than 60%
of European Gls.

Organisation Africaine de la Propriété intellectuelle (OAPI)
L'Organisation Africaine de la Propriété intellectuelle (OAPI) est une
/ R RIETE INres herueiie  Institution intergouvernementale créée en 1962. Elle a pour missions

principales d’assurer la protection des créations intellectuelles
A I (inventions et innovations technologiques, signes distinctifs, designs
des objets industriels et artisanaux, nouvelles variétés végétales,
v
\_”

etc.) et d’'accompagner le développement technologique des 17 Etats
membres par une utilisation judicieuse de la propriété intellectuelle.

Dans l'optique d’aider les producteurs locaux et les artisans de ses Etats membres a tirer profit de la
les produits de terroir et de I'artisanat jouissant d’une qualité spécifique et leur reconnaissance en
Indications Géographiques Protégées (IGP).

A date, 'OAPI a déja enregistré huit (08) indications géographiques issues de six (6) des Etats
membres. L'un de ces produits, le poivre de Penja (Cameroun), est également enregistré aupres de
I’Union européenne. Le processus de labélisation de neuf (09) autres produits dans cing (05) Etats
membres se poursuit. A terme, il s’agit de faire en sorte que chacun des dix-sept (17) Etats membres
puisse compter au moins deux (02) produits emblématiques enregistrés en indications
géographiques protégées ou en marques collectives.
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Swiss Federal Institute of Intellectual Property - Institut Fédéral suisse de la Propriété
Intellectuelle

L'Institut Fédéral suisse de la Propriété Intellectuelle est le centre de
compétences de la Confédération pour toutes les questions touchant aux
brevets, aux marques, aux indications de provenance, aux designs et au
droit d’auteur, pour lesquelles il représente la Suisse sur le plan
international.

La Suisse s’engage depuis des décennies au niveau international pour une
IG E | I PI meilleure protection des indications géographiques, parce que la

reconnaissance de ces droits de propriété intellectuelle est favorable a
I’équité, au développement socio-économique et a la valorisation des patrimoines culturels.

C’est dans cette perspective que I'lPI met en ceuvre les projets de coopération internationale dans le
domaine de la propriété intellectuelle et plus particulierement des indications géographiques. Les
projets terminés et en cours, dont la plupart sont réalisés sur mandat du Secrétariat d’Etat a
I’Economie, concernent notamment les pays suivants : Afrique du Sud, Albanie, Colombie, Ghana,
Indonésie, Iran, Pérou, Serbie, Tunisie.

The Swiss Federal Institute of Intellectual Property is the federal government's centre of competence
for all matters relating to patents, trademarks, indications of source, designs and copyright, for
which it represents Switzerland at the international level.

For decades, Switzerland has been committed to improving the protection of geographical
indications at the international level, because the recognition of these intellectual property rights is
conducive to equity, socio-economic development and the enhancement of cultural heritage.

It is in this perspective that the IPl implements international cooperation projects in the field of
intellectual property and more particularly geographical indications. The completed and ongoing
projects, most of which are carried out on behalf of the State Secretariat for Economic Affairs,
include the following countries: Albania, Colombia, Ghana, Indonesia, Iran, Peru, Serbia, South Africa
and Tunisia.
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A.1 Local Public Authorities & Gls
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Governance of GIs and the role of regional
and local public actors: Bavaria

Richard, Prof. Dr. Balling * !, Karola Schober !, Hannah Lindermayer !

! Bayerisches Staatsministerium fiir Erndhrung, Landwirtschaft und Forsten — Germany

GI Application Process: Promote counseling and assistance

In the GI system, local and regional public actors as well as larger political actors (potential
bundler” regions/Bavaria) have an essential role to play. Especially in Member States where
the GI system has not been historically established, there is no instrumentalized support for
(potential) producer groups. It is often up to GI producers to go through the formal process of
becoming protected. Products without a strong producer group risk being lost in this process.
In other cases, market participants of potential GIs must first be convinced of EU-wide protec-
tion and the administrative process. From experience, the application process sometimes deters
producers because of high administrative costs/efforts. Especially in countries where consumer
awareness is below average, the cost-benefit ratio is perceived negatively. Institutionalized assis-
tance could effectively reduce administrative costs for producers groups and support them along
this process.

Food Promotion Policy: (National) state co-financing

Until 6 years ago — with regulation 1144/2014, there was a lower co-financing rate via EU
sales promotion and the additional possibility /necessity of co-financing by national authorities.
The financial breakdown was e.g. as follows: 50% EU, 30% MS, 20% producer group.

Now there is a higher financing by the EU with a share of 70% EU (for domestic markets)
and 30% producers. For the Bavarian State there is no possibility of subsidy (no driving force”).

Since there is no longer an option of co-financing, state authorities are largely excluded from
the application process of promotion projects. In the past, the application process (developping
well prepared concepts) was largely handled by local authorities. Now it is a standalone for
applicants — a challenge especially for small associations.

At the same time, regions and competent authorities should have the opportunity to promote
GIs in their domestic market. With a greater importance of quality products (especially GIs) in
sales promotion, traditional producer groups can offer consumers better information and thus
guidance. They should be educated about products with high typicity from their own region in
order to better address the goals of the Green Deal and strengthen local identity as part of the
FEuropean guiding principle United in diversity*.

*Speaker
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Role of Bavaria

For almost three decades now, Bavaria has been systematically pursuing the expandation of
the EU-protection for its own specialties. On the part of the Bavarian State Ministry of Food,
Agriculture and Forestry, there is a strong interest in strengthening GIs and supporting new
applicants. In doing so, the Ministry can draw on a network of experts, to provide specialized
support. Under the brand WeltGenussErbe (World culinary heritage), the Ministry promotes
Bavarian GIs. Since the 1990s, more than 280 traditional, typical Bavarian products have been
recorded in a database (www.spezialitaetenland-bayern.de).

Concrete suggestions for strengthening the GI system:

Promoting consultation and assistance with GI applications.

e Empowerment of regions: promotion of product identification, promotion of regional/local
structures, development of regional databases (Cf. Spezialitdtenland Bayern)

Re-introduction of optional (national) state co-financing with simultaneous possibility to
promote domestically

e Focusing sales promotion on quality products

Keywords: GI, Governance, Public Authority, Bavaria
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Plan Estratégico de la Alimentacion de

Cataluna 2021-2026: una nueva gobernanza
para impulsar las IGP/DOP
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1 Carme Urdillo !

! Departament d’Accié Climatica, Alimentacié i Agenda Rural de la Generalitat de Catalunya — Spain

La alimentacién tiene un impacto directo en la cohesién territorial y configura una identidad

compartida en torno a los productos autoctonos y la cultura gastronémica propia y diferencial de
las regiones. En Cataluna, el sector agroalimentario se considera estratégico para la sostenibili-
dad de la sociedad, y clave en la generacion de nuestra identidad colectiva, vertebra la sociedad
por medio de una cultura alimentaria propia que se debe valorar y preservar como activo difer-
encial, y actiia como nexo de union entre las diferentes realidades del territorio catalan. En este
sentido, las DOP/IGP son una herramienta importante para poner en valor la riqueza, calidad
y diversidad de los productos de nuestro territorio.
Por ello, el Departamento de Accién Climética, Alimentacién y Agenda Rural ha elaborado el
Plan Estratégico de la Alimentacién de Cataluna 2021-2026 (PEAC), con el objetivo de disponer
de una politica alimentaria catalana tinica y compartida, construida con todos los agentes, la pro-
duccidn, los consumidores, las industrias de elaboracién, transformacion y distribucion, la venta
y la restauracion. Esta hoja de ruta quiere construir un sistema alimentario sostenible, seguro,
resiliente, saludable y de acceso universal; una tnica herramienta consensuada y cogestionada
entre los diferentes actores implicados, representados en el Consejo Catalan de la Alimentacién,
organo de debate, consulta y participacion, que liderara la implantaciéon del PEAC. En el proceso
de elaboracién han participado mas de 350 expertos del ambito alimentario, méas de 200 enti-
dades y asociaciones del sector, y mas de 450 ciudadanos, garantizando asi la multisectorialidad
y transversalidad de este instrumento, que responde a las necesidades del sector, del territorio
y de nuestra sociedad.

Esta es una oportunidad estratégica para implementar los objetivos de las agendas interna-
cionales, la Agenda 2030 (ODS), la estrategia Farm to Fork, y la reforma de la PAC, en nuestra
regién, permitiendo la alineacién de la estrategia alimentaria de Catalunia con las nuevas politicas
alimentarias europeas.

En los informes consultados para la elaboracién del Plan, se observa que sélo el 14% de los con-
sumidores en Europa reconocen los logotipos de los productos DOP(1); el 20% de las IGP(1), y el
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14%, de las especialidades tradicionales(1). Ante estos datos y el hecho de que la alimentacién es
un nexo de unién y de cohesion territorial, nos planteamos el reto, durante los préximos 5 anos,
de conseguir promover al menos 25 iniciativas de valoracion de productos de calidad diferenciada
(IGP, DOP) y artesanos, asi como de variedades locales y razas autéctonas, para promocionar
la gastronomia catalana. Eso se hard a través de varias actuaciones especificas y de otras que
incluyen la formacién, la comunicacion y la investigaciéon. De forma general pretenden dotar
de prestigio los oficios relacionados con la produccién de alimentos, definir estrategias de pro-
mocién del producto autéctono catalan, consolidar la gastronomia como vector de impulso de la
cultura culinaria catalana, difundir informacién veraz, independiente y fiable sobre alimentacién
y gastronomfia, e informar y sensibilizar a la poblaciéon del impacto que tienen sus decisiones de
consumo.

(1) Europeans, Agriculture and the CAP, Special Eurobarometer 504.

Keywords: PEAC, productos autéctonos, cultura culinaria, politica alimentaria catalana, Consejo
Cataldn de la Alimentacién, DOP, IGP
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Protection of fish from wild catch of Lake
Constance
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Lake Constance (German: ‘Bodensee’) is Europe’s third largest freshwater lake. Its shore-

lines are bordering the Swiss cantons of St. Gallen, Thurgau, and Schaffhausen, the Austrian
state of Vorarlberg and the German states of Bavaria and Baden-Wiirttemberg. The lake rep-
resents an important drinking water reservoir and fish source for the region. Around 30 species
of fish live in Lake Constance. In particular, the whitefish ‘Bodenseefelchen’ (Coregonus wart-
manni) and to a lesser extent the European perch (Perca fluviatilis. German: ‘Kretzer’), enjoy
great popularity by local consumers and tourists. Beyond economic benefits through fishing, an
intact Lake Constance fishery is of significant importance for both the culinary heritage of the
region and its touristic sector.
However, in the last decades, fish yields in Lake Constance declined sharply: The increasing
purity of the lake water led to a depletion of nutrients, in particular of phosphorus, which
in turn resulted in a decrease in algae and plankton growth and subsequently in decreasing
fish yields. An active or passive fertilization is incompatible with the goal of water protection
and would endanger both: the natural ecosystem and the fragile balance of user interests in
the region represented by the public actor 'International Conference of Lake Constance’ (IBK,
www.bodenseekonferenz.org). In order to meet the ever-increasing demand of fish at Lake Con-
stance by consumers, tourism and gastronomy, around 500 to 600 tons of coregons (whitefish,
whitefish, vendace) are imported and sold as whitefish, currently. Low level of self-sufficiency
with fish from wild catch of Lake Constance in combination with large imports of coregons en-
danger the economic livelihood of Lake Constance fishermen.

To this end, regional and local public actors such as e.g. ’Integrierte Ldndliche Entwicklung
Bodensee e. V.’ the agricultural ministries of the respective regions and their entrusted agencies
e.g. "MBW Marketing Baden- Wiirttemberg GmbH’ initiated and support measures to improve
and secure the economic situation and livelihood of Lake Constance fishermen and to preserve
their traditional methods and skills used to catch the Lake Constance fish. By protecting the
designation ”Bodenseefisch” for fish from wild catch of Lake Constance imports an fraud shall
be minimized and lead to a higher-quality of the product and higher added value.

Recently an association for the protection and promotion of fish from wild catch of Lake
Constance was founded (’'Internationale Schutzgemeinschaft Bodenseefisch e. V., Wasserburg,
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Germany). Apart from individual gastronomic and touristic actors the core of its members
are represented by professional Lake Constance fishermen from Austria, Swizz and Germany
- thereby reflecting the international shorelines of the lake. Current activities are focusing on
the agreement of common quality standards at international level. Only fish from wild catch
caught with traditional fishing methods (gill nets, traps, trap nets, row fishing rods) reflecting
the regional knowledge and skills at Lake Constance will be permitted.

By now the registration under the EU trademark system is under preparation including the es-
tablishing of common quality standards in the trademark statute. Subsequently in the next step
the implementation as geographical indication (GI) under the EU Quality scheme is foreseen.

Keywords: indigenous species, EU quality schemes, geographical indications from multi, countries
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Governance of the Tuscany Region for
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Le Indicazioni Geografiche, come le Denominazioni di Origine Protetta e IGP (Indicazione
Geografica Protetta), sono da sempre, in Toscana, sono da sempre, in Toscana, legate ai temi
di qualita dei prodotti e tutela del territorio, driver imprescindibili sia per le imprese che per
le amministrazioni. Il sistema IG si € rivelato uno strumento interessante per la valorizzazione
delle diverse colture coltivate nei terreni agricoli (alquanto) hard della Toscana.

This traguardo e stato raggiunto con ’approvazione di regolamenti regionali che hanno preser-
vato e valorizzato la percezione dei prodotti toscani nel mondo come: superiore, di prima qualita,
unica nel gusto, associata alla fiducia nell’origin in Tuscany.

La Regione Toscana & impegnata sin dall’inizio nello sviluppo di schemi di protezione dei
prodotti. Nel 2003 ha realizzato il sito web delle IG prodotte in Toscana, e ha supportato
le associazioni interessate a tutto il processo di richiesta di schemi di tutela DOP e IGP (disci-
plinare, storico, tecnico-economico, statute).

Le regioni italiane svolgono un ruolo importante nelle varie fasi del procedimento: riconosci-
mento, modifica del disciplinare, opposizioni, piano di controllo, approvazione degli stati consor-
tili, programmi di controllo di supervisione e line guida dei piani di controllo. Inoltre, i produttori
sono supportati e orientati in percorsi di valorizzazione, procedura, difficolta e opportunita di
tutela, approfondimento del dossier (indagini documentarie, elaborazioni dati, ricerche di carat-
terizzazione, ecc.), Proposte di percorsi alternativi di valorizzazione e IGP tutela , supporto nel
caso degli applicativi della specifica o dei piani di controllo.

La Regione promuove la creazione di consorzi di prodotti IGs attraverso: sostegno finanziario
(con risorse proprie o fondi europei), promozione, azioni di formazione, studi sull’impatto delle
1G, informazione, legislazione, supporto ai consorzi nella condivisione delle migl. L’attivita di
supporto nel percorso dell’lG sarebbe ancora piu efficace in questa fossa una pianificazione delle
attivita e degli strumenti.

Lo sviluppo delle IG ¢ connesso ad altre attivita regionali: salvaguardia delle risorse genetiche
locali, assistenza tecnica sui prodotti biologici e integrati, catalogazione dei prodotti agroali-
mentari tradizionali, sostegno alla ricerca e trasferimento di d innovazelle agricola, promontenza
tecnica sui prodotti pubbliche; Strade del vino e dei sapori; musei del vino e delle tradizioni con-
tadine; Rete ” Vetrina Toscana” tra produttori di IG, ristoratori e commercianti, promuovendo

*Speaker
fCorresponding author: gennaro.giliberti@regione.toscana.it

43


mailto:gennaro.giliberti@regione.toscana.it

la conoscenza dei cibi e dei vini locali a consumatori e turisti, in connessione con musei, teatri,
term, giardini storici, premi letterari, ” cantine d’autore” ( Toscana Progetto Wine Architecture),
scuole, concorsi studenteschi per la valorizzazione dei prodotti.

Infine, la Regione Toscana organizza eventi per la promozione dei prodotti IG enogastronomici
nel mondo: BuyWine e BuyFood, formato B2B no ed efficaci, con percorsi didattici per buyer
e giornalisti.

Le nostre produzioni certificate sono un formidabile biglietto da visita della Toscana e dei suoi
territori nel mondo.

Elemento portante del sistema & la governance: the Toscana ha sempre intessuto reti tra i vari
stakeholder e, per quanto riguarda ’agricoltura, ha sempre attribuito un ruolo primario a DOP
e IGP e ai loro consorzi, consapevoli del valore del ”comune buono” rappresentato.

Keywords: Geographical Indications, governance, DOP, IGP
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Role of Region of Epirus at the certification
of Kashkaval of Pindos as PGI

Vasiliki Igoumenidou * !, Serko Haroutounian * T 2
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Region of Epirus (Greece) has a longstanding tradition in the production of a broad vari-
ety of traditional artisanal cheeses, well known for their unique distinctive texture, flavor and
aroma. The fact that these characteristics are clearly connected with their production terroir
has emerged the importance of supporting their proper certification and promotion in order to
maintain the tradition of producing these local cheeses.

In this context, Kashkaval of Pindos -a traditional paste filata cheese produced seasonally in
the mountains of Pindos as a farmhouse product- constitutes an intriguing case. During the
last years its production and marketing has attracted an increasing interest as a consequence
of an increase of consumers’ demand. This has prompted the Governor of Epirus to initiate a
series of activities performed by the Directorate of Rural Economy and Veterinary of Ioannina,
concerning the:

e determination of its physicochemical characteristics during ripening. The study was im-
plemented by scientists of the Hellenic Agricultural Organization-DIMITRA, Department
of Dairy Research. The respective results were published in the Journal of Food Research
2020 (Vol 9, No6).

e collection of numerous historic data -retrieved from books, references and scientific journals-
concerning its production technology, fame and chronicle of spread into Balkan and Middle
FEast countries.

e gathering and creation of Kashkaval of Pindos producers’ union, which in collaboration
with the Agricultural University of Athens composed an application dossier for the prod-
uct’s certification as PGI (Protected Geographical Identification). The application was
submitted to the Greek Ministry of Rural Development and Foods, which has evaluated-
accepted the request. Currently the application is under evaluation by the EU authorities.

In addition:

- the Department of Tourism of the Region of Epirus constantly promotes the production of
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local cheeses such as Kashkaval of Pindos, in the terms of its participation in International,
European and National Food Fairs and Exhibitions.

-the Region’s Directorate of Development Planning has financed the activities of the Kashkaval
of Pindos producers’ union, in the terms of an Epirus RIS specific call dedicated to finance the
production-promotion of local traditional products.

Keywords: Kashkaval of Pindos, cheese, PGI, Greece
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Le développement des 1, une priorité
stratégique pour la Région Occitanie
Pyrénées Méditerranée
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La région Occitanie se caractérise par une grande diversité de reliefs, de climats et de
paysages.
85% du territoire se situe en zone défavorisée. Au début des années 90, il ressort comme une
évidence partagée entre le Conseil régional et la Profession Agricole et Agroalimentaire que cet
handicap dans la capacité a ” produire plus” doit étre corrigé par la capacité a ” produire mieux”.
Une stratégie de valorisation des produits par la qualité et I'origine s’appuyant sur le dispositif
SIQO et notamment des IG est alors mise en place.

Ainsi est créé I'Institut Régional de la Qualité Agroalimentaire, pdle de compétences dont les
missions sont de contribuer a ’émergence, au développement et a la valorisation des productions
sous IG. Il joue par ailleurs un role d’interface et de partage entre les acteurs.

En s’appuyant sur cet outil, la Région développe une politique d’accompagnement volontariste
privilégiant la structuration autour de projets collectifs durables, inscrits dans les territoires :

Aides aux structures collectives : contribution au financement des démarches de valorisa-
tion des produits et des territoires, accompagnement technique et de structuration ;

Aides aux entreprises des filieres : investissements, mise & disposition d’outils d’accompagnement
)

a la commercialisation au service des acteurs via ’Agence de Développement AD’OCC,
politique en faveur de la formation professionnelle autour des métiers de 'agriculture et
de I'agroalimentaire ;

Aides spécifiques autour de l'installation et de la transmission afin d’assurer la pérennité
des démarches.

Cette politique a permis, en 30 ans, de porter de 7 & 40 % la part des SIQO dans le chiffre
d’affaires des exploitations agricoles régionales placant I’Occitanie au premier rang des régions
d’Europe en matiere de production sous SIQO (250 produits reconnus).
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En favorisant la concertation entre les différents acteurs des filiéres autour d’une vision partagée
de l’avenir, la Région développe des contrats de filiere par secteur pour maintenir ces démarches
dans une dynamique de développement durable.

Keywords: Valorisation, qualité, accompagnement, territoires, durabilité
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Geographical indications (GI) has been adopted as a policy tool to promote sustainable ru-
ral development in Vietnam since 2001. This process has been motivated and driven by deeper
integration of Vietnamese economy into the regional and global economy. In addition to the
a significantly increasing number of operational GI enterprises and GI applications, to some
extent, Vietnam has successfully set up a relatively comprehensive and stable legal framework
for GIs. The GI scheme has gained positive awareness and recognized support from the central
government. National programs on development of intellectual property assets between 2005
and 2020 have favored the GI scheme. By mid-November 2021, there are 113 GlIs registered in
Vietnam (including 8 foregin GlIs), of which 80% are agricultural products which are sensitive to
food safety and quality issues. Some Vietnamese GIs recently recognized and protected abroad
(39 GIs under EVFTA, 2 GIs protected in Japan) offer opportunities to raise the added value
of the Vietnamese GI products. As the other coutries, the territorial approach of GI is believed
to be effective in driving collective efforts toward rural development as well as sustainability of
the food system (livelihood improvement, sustainable and responsible production and consump-
tion patterns, and envronmental protection). Opportunities have opened up to the Vietnamese
GIs thanks to a number of multilateral and bilateral free trade agreements (FTAs) coming into
effect, increasing demand for certified products. However, challenges still face those involve in
the GI process, especially the post-registration phase. Indeed, there is a number of unused Gls
and ineffective GIs in Vietnam, with no differentiation between GI and non-GI products, thus
not bringing any benefit to farmers. This can be explained by the fact that far from being
initiated by local producers and farmers, GI process has been led by ”top-down” approach of
state authorities, usually the local authorities. This top-down approach has conducted to inap-
priopriate selection of products to be protected initially motivated by political and commercial
considerations, such as the choice of regions which are less favored, choice of products which
are big export commodities. We recommend appropriate selection of products based on 2 im-
portant factors: 1) specificity of the product and 2) motivation of the stakeholders of the value
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chain. In view of sustainability of the food system, the GI scheme is expected to embed an
improved management model, an operational control system and a comprehensive educational
and awareness raising plan targeted all value chain actors and consumers.

Keywords: Geographical indication, top, down approach, Vietnam, sustainable food system
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The global spread of Geographical Indications (GI) policies has provided heritage agri-food
producers an opportunity to promote and safeguard the link between their products and a
geographically-specified reputation. As GI has been effectively employed in Europe to foster
historically established products, often with reputations going back hundreds of years, there has
been an assumption that the protection of such patrimony would likely materialize in newly
adopted GI countries. However, from a public policy view in many new countries, GI is not
chiefly recognized as a tool to protect illustrious agri-food products from fraud and deteriorating
trade conditions, but rather to expand economic opportunities and exports. The emphasis on
the latter objective can compromise the capacity for a policy to achieve the former objectives.
The question we raise in this paper concerns the extent to which the prioritization of economic
growth encourages the adjudicators of GI (often ministries of agriculture or intellectual property
offices) to accept and even encourage ahistorical territorial and production specifications that
disadvantage or discourage the oldest and most traditional producers. To this end, our argument
centers around two cases of renowned traditional agri-food products in the historical Mikawa
region of Japan, which have fared poorly in the new GI systems introduced since 2006. Our
analysis shows that the historically legitimate regional delimitations and constellations of tradi-
tional practices that have defined very old products are sometimes marginalized or undervalued.
In the case of Hatcho Miso, a red soybean miso produced since at least 1337 in a district called
Hatcho, the Ministry of Agriculture, Forestry and Fisheries (MAFF) accepted a competing GI
application that widely expanded the GI area and loosened product specifications. In the case
of Kokonoe, one of the oldest breweries of mirin (a mild sweet rice wine often used in cooking),
and whose product line already includes an entirely regionally sourced Mikawa mirin, they were
discouraged from applying for the GI in its current implementation. One clear source of interfer-
ence in securing such patrimony concerns how, in Japan and often more widely in Asia, GI is a
political project with a top-down approach. Merit-based or democratic mechanism for inscribing
GIs based on internal motivations, such as pride, fraud-prevention, and global recognition are
replaced by strategic concerns reflecting political goals, such as inclusivity, efficiency, upscaling,
and export. For Hatcho Miso, bubbling rivalries concerning authenticity and exclusivity led to
dueling GI applications and a deterioration of cooperative behavior, culminating in an attempt
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by the traditional brewers to seek a legal injunction against the GI registration approved by
MAFF. For Kokonoe Mirin, longstanding competition between comparable breweries in the re-
gion and the lack of differentiation offered by the GI label, undermined the communal solidarity
required to establish a regional producer group demanded in the GI application (Sonnino, 2013).
At the macro-level, theis might explain why Japan, despite featuring many agri-food products
with hundreds of years of patrimony, has seen less interest in, and more conflict about, the
registration of such products as Gls.

Keywords: Geographical Indication, Japan, Miso, Mirin, Governance
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PROMOCION Y PROTECCION DE LOS
PRODUCTOS DE ORIGEN EN PAISES
EN DESARROLLO: EL ROL DEL
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Chile es un pafs tricontinental con una longitud de 4.270 km. y con una linea de costa de

mas de 6.000 km. Esta heterogeneidad de territorios ha contribuido en una inigualable riqueza y
variedad de productos. Sin embargo, el pais es reconocido internacionalmente -desde la perspec-
tiva de sus productos de origen- principalmente por sus vinos y por el Pisco, cuyas regulaciones
son muy especificas, sectoriales y se encuentran contenidas en leyes especiales.
En paises en desarrollo como Chile, con esta gran diversidad de productos tradicionales tanto de
naturaleza alimentaria como artesanias, programas de promocion y proteccién de sus productos
de origen, son instrumentos idéneos para impulsar el desarrollo territorial, poner en valor y
relevar productos tradicionales y singulares del pais.

El afio 2012 el Ministerio de Economia y el Instituto Nacional de Propiedad Industrial (INAPT)

lanzaron el programa Sello de Origen(2) indicaciones geograficas, denominaciones de origen,
marcas colectivas y de certificacién.

Keywords: ”"Programas” ” Gubernamentales” ”Protecciéon” ”Productos” ”Origen”
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Israeli geographical indications - Unrealized
potential that can be realized?

Liel Uziahu * !
! The Hebrew University of Jerusalem (HUJ) — Jerusalem 91905, Israel

Geographical indications (Gls) are distinctive signs which enable consumers to distinguish
between products with geographical origin-based characteristics and others without those char-
acteristics. Gls can thus be a key element in developing quality-bound-to-origin products with
great economic impact. Furthermore, Gls convey the cultural identity of a nation, region, or
specific area. They can give added value to local products and thus make them preferred by
consumers. GIs can apply to any product type. However, most of them are food, beverages and
agriculture products.

There is no great difficulty to recall different GIs from different countries around the world.
Parmigiano-Reggiano cheese from Italy, Kalamata olive oil from Greece, Tequila from Mexico,
Bordeaux wines from France and Darjeeling tea from India are worldwide well-known GIs. This
is not the case when one tries to recall Israeli GIs. This is no wonder since there are only 7 of
them.

Israel has a great potential of producing various bound-to-origin products. The Land of Is-
rael is a unique and diverse region. Although it is one of the smallest countries in the world,
it lies between diverse geological, physiological, and climatic elements. Israel enjoys several cli-
matic zones despite its limited area. The question that arises is why this is not reflected in a
significant registration of products as Gls, given its benefits.

The protection of GIs is being explored more and more worldwide as a tool for supporting local
sustainable development, stimulating the economy, increasing international trade, and promot-
ing cultural and social exposure. However, academic writing and research on Israeli Gls are
extremely limited.

The purpose of this paper is to explore Gls with the Israeli perspective. The paper discusses
the Israeli legal framework regarding Gls and appellations of origin. At first glance it appears
that by adopting the international legal framework, Israel has an extensive legal framework for
protecting local goods. It has Sui generis protection system and both Gls and appellations of
origin are governed, by statute, under the Appellations of Origin and GIs (Protection) Law.
Israel is also a member of the Lisbon Agreement.

However, notwithstanding the evolution of Israel’s legal framework over the years, problems
related to the GIs regulation remain. Focusing on the Israeli wine industry, this paper traces
the possible reasons for not realizing the potential of protecting Israeli products as GIs. No
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actual legislative steps have yet been taken towards a mandatory classification of wine regions.
Moreover, no actual actions have yet been taken regarding the supervision of the use of wine
regions names on labels of wine bottles produced in Israel. Some other difficulties are the lack
of effective means of supervision and control, the lack of a body legally authorized to update the
wine regions, and the lack of clear and binding professional criteria regarding the determination
of the boundaries of the wine regions.

By examining the great benefits Gls registration offers, this paper will put forward arguments
supporting a policy of raising awareness and encouraging manufacturers, by the Israeli public
authorities, to register their products as Gls.

Keywords: geographical indications, Unrealized potential, Israel, awareness, public authorities,
legal framework, international law
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Geographical Indications in Turkey — The
Current Status and Future Outlook

Ozden Ilhan * !
I Turkish Patent and Trademark Office — Turkish Patent and Trademark Office, Turkey

Geographical indications (GIs) can be defined as quality marks that indicate and guarantee
the source, characteristics and the connection between the product’s characteristics and the
geographical area. GIs have especially important implications for developing countries such
as Turkey, a country with rich history of traditional knowledge and one of the world’s largest
agricultural producers. This paper investigates how protection of GIs have developed in Turkey
and explores the practical implementation of the GI provisions of the Industrial Property Law
No. 6769 which has entered into force on 10 January 2017. An in-depth analysis of the current
modalities of GI protection is made and the possible challenges in the future are discussed.

Keywords: Turkey, Geographical Indications, Institutions
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Les Indications Géographiques (IG) en Cote
d’Ivoire : acquis et défis

Kouakou Philipps Kouakou * !, Charlemagne Nindjin !, Dominique
Barjolle 2

1 Centre Suisse de Recherches Scientifiques en Cote divoire [Abidjan] (CSRS-CI) — Yopougon KM 17,
Abidjan, Cote d’Ivoire
2 Université de Lausanne (UNIL) — Géopilos-CH-1015-Lausanne, Switzerland

Dans un contexte de délocalisation des savoir-faire et de concurrence déloyale, les indi-
cations géographiques (IG) se positionnent comme l'une des alternatives pour protéger les
démarches d’actions territorialisées de valorisation des produits dont la qualité est liée a ’origine
géographique. La Cote d’'Ivoire n’enregistre pas encore de produit IG, mais plusieurs initiatives
propres a la démarche y ont été entreprises. Cette synthese bibliographique montre que parmi
les IG potentielles identifiées, I'attiéké des lagunes, le pagne Baoulé de Tiébissou et l'igname
Kponan de Bondoukou ont fait 'objet d’études préliminaires ; des initiatives sont en cours en
vue de leur labellisation. Sur le plan institutionnel et réglementaire, I'impact des actions menées
sur les différentes chaines de valeur laisse a désirer. Au niveau des producteurs, les structures
organisationnelles sont soit inexistantes, ou manquent de synergie d’actions. Pour sortir de la
léthargie actuelle, le comité des marques collectives et des IG (CMC) doit étre opérationnalisé
pour 'information et la formation des acteurs locaux. Comme tout projet orienté sur des so-
lutions d’avenir, il faut que les groupements de producteurs existent et qu’ils s’approprient la
vision du changement souhaité.

Keywords: Indication géographique, Terroir, Cote d’Ivoire.
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HACIA UNA MEJOR COORDINACION
INTERINSTITUCIONAL PARA UNA
OPERACION EFICIENTE Y COMPLETA
DE LAS ENTIDADES DELEGADAS DE
LAS DOP EN COLOMBIA

Claire Philippoteaux * !, Paola Pineda * T 2

! National University of Colombia — Colombia
2 Federacién de la Cadena Productiva del Bocadillo Velefio — Brazil

En Colombia, la proteccién a través de las denominaciones de origen protegidas (DOP) es

declarada por la Superintendencia de Industria y Comercio (SIC), quien es también la entidad
encargada de delegar la facultad de autorizar el uso de este signo a un tercero que represente los
beneficiarios de la DOP, pueda demostrar que cumple con los requisitos legales y la idoneidad
para realizar las labores de promocion, vigilancia y control.
A la fecha, solo 15 de las 29 (2) DOP declaradas cuentan con entidad delegada y de estas, 12
(3) son entidades delegadas de DOP agroindustriales. Pocas cumplen con la totalidad de los
requisitos establecidos por la SIC, y no han podido operar eficazmente debido a dos razones
principales: la falta de coordinacion interinstitucional y el bajo acompanamiento a las entidades
delegadas por parte del Estado.

Proponemos ilustrar el tema a través del caso de las normas sanitarias: en el pais, aparte de las
flores, las DOP agroindustriales son alimentos, que deben cumplir la normatividad expedida por
la autoridad de control sanitario, es decir el Instituto Nacional de Vigilancia de Medicamentos
y Alimentos — INVIMA.

Todo productor de alimentos procesados debe realizar un registro ante el INVIMA, inscribi-
endo: fabricante, nombre del producto, marca del producto, entre otros datos (4). En el nombre
del producto algunos productores registran un nombre correspondiente a una DOP, sin impor-
tar la ubicacién del negocio o la relacién con la DOP. Hasta la fecha, el INVIMA acepta dicho
nombre en los registros, argumentando que el nombre que el fabricante coloque a su producto
no afecta su inocuidad, y, por lo tanto, no tiene riesgos para el INVIMA.

El conflicto se da en el rotulado del producto cuando se revisan envases o etiquetas en pro-
ductores que no cuentan con la autorizacién de uso de la denominacién de origen, sea por parte
de la entidad delegada, o directamente por parte de la SIC. El INVIMA exige que el rotulado esté
acorde al registro de informacion que han realizado ante ellos mientras que la entidad delegada
para la autorizacién de uso y administracién de la DOP no le ha permitido usar dicho nombre.
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Para el productor, es mas importante cumplirle a la entidad sanitaria, que tiene facultad de
sancionar en el momento de la inspeccion, mientras la entidad delegada tiene poco poder en el
momento de su visita, y poca capacidad de accién, sea por desconocimiento, falta de capacidad
técnica, humana y financiera.

Este caso de conflicto entre norma sanitaria y declaracién de la DOP es tan solo un ejem-
plo ilustrativo de la necesidad de crear mecanismos de decisién colectiva y de coordinacion de
proceso, procedimientos e instrumentos de accién entre las entidades gubernamentales. Si bien
el sistema colombiano de las DOP es joven, requiere de una discusién interinstitucional, entre
las entidades de promocién de los productos colombianos como ProColombia o la Cancilleria;
los ministerios como el de Agricultura o de Comercio que tienen programas de apoyo técnico; y
por supuesto, la entidad de registro de la PI, la SIC.

Keywords: DOP, coordinaciéon interinstitucional, entidad delegada, administracién eficiente, con-
flicto institucional, norma sanitaria
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Geographical Indication Practices of the

Ministry of Agriculture and Forestry in
Turkiye

Dr. Nese Altintas* !, Nazli Simsek T 2

L The Ministry of Agriculture and Forestry — Turkey
2 The Ministry of Agriculture and Forestry — Turkey

According to the Turkiye’s Intellectual Property Law regarding the rights trademark, geo-
graphical indications, design, patent, utility model and traditional product names are protected
and thus contributes to technological, economic and social development. Turkish Patent and
Trademark Agency TURKPATENT (depending on the Ministry of Industry and Technology) is
responsible for the registration of geographical indications (Gls) in Turkiye.

Geographical indications registered in Turkiye; it consists of agricultural and food products,
handicraft products, mining products. There are 1042 registered geographical indication prod-
ucts in Turkiye. 889 of these, that is 85%, are agricultural and food products. The number of
registreted other products such as carpet, rug, mine etc. are 153. The number of products pend-
ing application are 777. Gaziantep has the most registered GI products in Turkiye (82 products).

There are 3 main functions of the Ministry of Agriculture and Forestry regarding geographi-
cal indications:

1) Technical opinion on the application file in agricultural and food products
2) Awareness studies
3) Official controls in registered agriculture and food products

As an important market device, GI could serve as a key for a strong and sustainable rural
development in Turkiye. The importance of the GI as a legal tool is to protect for traditional
knowledge of our country. Within the scope of awareness activities, activities are carried out
for the information and promotion of registered geographical indications. For example; the title
of 7geographical indications” as a discipline in the journal of the Ministry of Agriculture and
Forestry (periodical), promotional films, posters, roll-ups, regional awareness events, etc.

The Ministry of Agriculture and Forestry is responsible of official controls for the registered
geographical indications as regards agricultural and food products in according to the law of
veterinary services, phytosanitary, and the food and feed.

*Corresponding author: nese.altintas@tarimorman.gov.tr
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Turkiye’s agricultural production has increased rapidly in recent years. The increase in the
income level and competitiveness of the producers has been due to the increase of awareness
about the potential of geographically marked products, the modernization of agricultural enter-
prises and the improvement of product quality and technological developments.

Turkiye leads the world’s production in dried figs, hazelnuts, sultanas and raisins, and dried apri-
cots, and is an important producer of many other agricultural and horticultural products. Also
Turkiye’s registered geographical indications in the European Union (EU) are Antep Baklavasi,
Aydin Inciri (fig), Aydin Kestanesi (chestnut), Malatya Kayisisi (apricot), Tagkoprii Sarimsagi
(Garlic), Bayramic Beyazi (peach) and Milas Zeytinyagi (olive oil). We have 28 products pending
application for EU registration. These registered number will be increased. Turkiye’s agricul-
tural GI sector has a significant potential to grow because of its proximity to the EU and other
major regional markets, growing domestic demand for GI products.

The main subjects and policies that Turkiye focuses on are as follows: to develop both produc-
tion and consumption of GI registered products, to increase effictiveness of inspection activities
and to promote international trade opportunities.

Keywords: Turkiye, Geographical indications, technical opinion, awareness, official controls, mar-
keting practices
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Etat des lieux de la politique d’appui aux
IG au Maroc

Farkacha Nawal *T !

I Ministere agriculture — Morocco

Au Maroc, La labellisation a été retenue dans le cadre du Plan Maroc Vert enclenchée en
2008, parmi les principaux axes de développement des produits agricoles présentant des qualités
spécifiques particulierement les produits de terroir.

Le programme de développement de la labellisation via le systeme des Signes Distinctifs d’Origine
et de qualité (SDOQ) visait notamment :

Le développement des zones rurales et ’amélioration du revenu des agriculteurs ;

La valorisation, la protection et la promotion des produits agricoles particulierement les produits
de terroir ;

Le développement des opportunités pour les produits de terroir de pénétrer les marchés na-
tionaux et internationaux ;

La promotion d’une agriculture durable, capable de préserver la biodiversité, I’environnement
et les ressources naturelles ;

L’organisation des filieres de production des produits de terroir ;

Le renforcement de I'information des consommateurs.

La loi no25-06, relative aux signes distinctifs d’origine et de qualité (SDOQ) des denrées al-
imentaires et des produits agricoles et halieutiques, promulguée par le dahir no1-08-56 du 23
mai 2008, a créé le cadre juridique indispensable qui permet la reconnaissance et la protection
de ces signes. Cette loi concerne trois SDOQ), dont les principes sont présentés ci-apres :

- LE LABEL AGRICOLE : La reconnaissance qu’un produit possede un ensemble de qualités et
de caractéristiques spécifique et de ce fait présente un niveau de qualité élevé, supérieur a celui
de produits similaires dont il se distingue notamment en raison de ses conditions de production,
de fabrication et, le cas échéant, de son origine géographique.

- ’INDICATION GEOGRAPHIQUE : La dénomination servant & identifier un produit comme
étant originaire territoire, d’une région ou d’une localité, lorsqu’une qualité, une réputation ou
toute autre caractéristique déterminée dudit produit peut étre attribuée essentiellement a cette
origine géographique et que la production et/ou transformation et/ou ’élaboration ont lieu dans
I’aire géographique délimitée.

- APPELLATION D’ORIGINE : la dénomination géographique d’une région, d’un lieu déterminé
ou, dans certains cas exceptionnels, d’un pays, servant a désigner un produit qui en est originaire
et dont la qualité, la réputation ou les autres caractéristiques sont dues exclusivement ou essen-
tiellement au milieu géographique, comprenant des facteurs humains et des facteurs naturels, et
dont la production, la transformation et 1’élaboration ont lieu dans ’aire géographique.
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Cette loi fixe les conditions dont lesquelles les SDOQ sont reconnus, attribués, utilisés et protégés
et détermine les obligations et les responsabilités incombant & ceux qui entendent en bénéficier.
BILAN DES REALISATIONS 2008-2021

FEn matiere de reconnaissance, 74 produits ont été labellisés sous SDOQ dont 62 Indications
Géographiques, 6 Appellations d’Origine et 6 Labels Agricoles depuis 'entrée en vigueur de la
loi n025-06 et ses textes d’application en 2008

Ces produits concernent essentiellement les produits de terroir au niveau de toutes les régions du
Maroc, notamment, ’huile d’argan, I’huile d’olive et les fruits frais et secs (clémentine, pomme,
grenade, dattes, amandes, noix), les PAM et leurs dérivés (romarin, rose, safran...) ainsi que les
produits d’origine animale (miel, fromage, viandes rouge et volaille).

L’utilisation d’un signe distinctif pour un produit agricole par son producteur ou son transfor-
mateur ou son conditionneur exige I’obtention d’une certification dudit produit délivrée par un
organisme de certification et de controle (OCC) agréé par le MAPMDREF.

A cet effet, a ce jour, le MAPMDREF a agréé 2 OCC des produits bénéficiant de SDOQ), il
s’agit des sociétés 7 NORMACERT sarl 7 et 7 CCPB sarl 7,

Procédure de labellisation SDOQ

- Elaboration du cahier des charges par le groupement demandeur (pour les IG et les AO) pour
caractériser le produit et décrire son histoire et sa réputation.

- Dépot du dossier de demande de reconnaissance du SDOQ au niveau du secrétariat de la com-
mission nationale SDOQ (DDFP). Le dossier doit contenir le cahier des charges, la demande
formulée par le président du groupement ou son représentant et le plan de contréle validé par
un organisme de certification et de contréle agrée par le département de I'agriculture.

- Consultation publique dans deux quotidiens nationaux pour les IG et les AO (les labels agri-
coles sont dispensés de consultations publiques et peuvent étre déposés par un particulier mais
ils restent d’usage collectif).

- Examen et réexamen du dossier de demande par les différents membres de la commission na-
tionale (la majorité des départements ministériels impliqués y sont représentés).

- Si la commission nationale émet un avis favorable, la DDFP élabore un projet d’arrété de
reconnaissance dudit SDOQ. Apres signature par Mr le Ministre de I'agriculture et publication
au Bulletin officiel de cet arrété, le département de l'agriculture procede a son enregistrement
au niveau de 'OMPIC.

Keywords: IG, politique
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The GI policy in GGeorgia
Tengiz Kalandadze *T !
! Director Ministry of agriculture — Georgia

sharing knowldege on GI development and support from the State

Keywords: GI development
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EU accession to the Geneva Act of the
Lisbon Agreement on Appellations of Origin
and Geographical Indications

Klaus Blank * !

! European Commission [Brussels] — Brussels, Belgium

It is intended to give an overview of the role of the European Union (EU) and its Member

States in the Lisbon System in WIPO. The focus will be on the review of the Lisbon system
that started in 2008 and resulted in the adoption of the Geneva Act on 20 May 2015, and on
the subsequent preparation and legislative implementation (Regulation (EU) 2019/1753) of the
EU’s accession to the Geneva Act, which took place upon its entry into force on 26 February
2020.
As the major exporter of products benefiting from GIs, the EU is also a major player in inter-
national negotiations on the protection of Gls. For over 20 years, the EU has been following a
successful policy of GI protection, mainly for agricultural products, both on the internal mar-
ket and in third countries. Regarding agricultural products, the EU has in place legislation
providing for uniform and exhaustive GI protection systems for wines (1970), spirits (1989),
aromatized wines (1991) and other agricultural products and foodstuffs (1992). As for non-
agricultural products, the EU stands ready to consider a system of sui generis protection based
on an impact assessment of potential costs and benefits. In addition to bilateral and regional
agreements with third countries that have the sole purpose of protecting GIs or provide for such
protection in a separate section, international GI protection through multilateral agreements
plays an increasingly important role.

The new Geneva Act is a potentially significant tool in the EU’s international strategy for
the protection of GIs around the world in addition to the negotiation of bilateral and regional
agreements and efforts to promote the protection of Gls in the WTO, especially if the Lisbon
system can be extended to new members.

The Lisbon System consists of the Lisbon Agreement for the Protection of Appellations of Ori-
gin and their International Registration of 1958 and its latest revision, the Geneva Act of the
Lisbon Agreement on Appellations of Origin and Geographical Indications of 2015. It offers a
means of obtaining protection for an appellation of origin or a geographical indication in the
contracting parties through a single registration procedure and one set of fees. The currently 30
Contracting Parties of the Lisbon Agreement include 7 EU Member States (Bulgaria, Czech Re-
public, France, Hungary, Italy, Portugal and Slovakia). The EU as an international organization
cannot join the Lisbon Agreement, which is reserved for States. By contrast, the new Geneva
Act allows for membership of intergovernmental organizations. In view of the EU’s exclusive
competence for the Geneva Act as part of its common commercial policy, as confirmed by the
European Court of Justice in case C-389/15 - Commission v Council, the EU had to become a
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member of the Lisbon system.
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Geographical Indications in the turf wars of
international trade agreements. A
comparative and historical perspective.

Armelle Mazé * !, Philippe Mongondry *

! Université Paris-Saclay — Université Paris-Saclay — Batiment Bréguet, 3 Rue Joliot Curie 2e ét, 91190
Gif-sur-Yvette, France

In this communication, we provide a detailed analysis of the different lines of policy debates
and theoretical arguments, as well as to the related discursive strategies, surrounding the spe-
cific place of geographical indications (here after GIs) in the negotiation of international trade
agreements, with a specific focus on the opposition between the EU and the USA. Over the last
decades, the legal protection of Geographical Indications as formal Intellectual Property Rights
have been subject to a number of sharp economic and political debates and negotiations at the
international level, especially between the US and the EU (Chen, 1997, Lorvellec, 1997, Josling,
2006, Barham and Sylvander, 2009, 2011, Babcock, 2015; Arfini et al. 2016). These debates first
involved leading international organizations, such as the WTO, WIPO, FAO acting as a form of
international polycentric governance, as key institutional drivers of the diffusion of geographical
indications worldwide, but also more recently through the form both bilateral trade agreements,
such as TTIP between the US/EU or the CETA between Canada and the EU, among many
others. Empirical data are based on an extensive survey of past and current academic literature
on Geographical Indications, and a detailed analysis of current negotiations surrounding GI’s in
the current TTIP (Transatlantic Trade and Investment Partnership) negotiations between the
EU and the US, as well as the CETA between the Canada and the EU. While the discussions
surrounding the place of GIs in these bilateral trade agreements have been often presented, at
least from an EU perspective, as a success story in these international trade negotiations, our
results highlight first, a shift in the negotiation focus compared to the early debates in WTO
on scientific-evidence bases of norms and standards, towards a more pragmatic approach of the
legal protection of GIs in relation to the specific statutes of generic names, as well as the adop-
tion of unified registration systems and the rules of enforcement (O’Connor, 2004, Arrunada,
2012). Our analysis also shows that, beside the apparent success story, the role played by the
legal protection of Gls in these trade agreements also illustrates the declining of exceptionalism
of agriculture in international trade policy (Trebilcock and Pue 2015, Thies 2015). Our findings
provide some evidence about a possible shift in interpretation and open new spaces for the GI’s
recognition at the international level, but also highlight the current economic and social dilemma
surrounding their protection under dedicated IPR regime.
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A New World for Geographical Indications:
The progressive extension of sui generis GI
protection to contending territories
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A New World for Geographical Indications
The progressive extension of sui generis GI protection to contending territories
Alexandra Nightingale, Swiss Federal Institute of Intellectual Property
Erik Thévenod-Mottet, Swiss Federal Institute of Intellectual Property

The introduction and the development of a sui generis system for the protection of geograph-
ical indications (GIs) have largely been analysed both at a broader conceptual level in terms
of policies and/ or legal frameworks, and through case studies on GI products. These studies
have covered many countries, mostly developing ones, where GI schemes were often a politically
welcomed novelty from the end of the 1990s onwards, and were frequently accompanied by tech-
nical assistance from European countries.

This paper sheds light on quite a new field of development in the long-standing and ongo-
ing international contentions around GIs. Countries that had previously not been politically
favourable (and may still not be) to the recognition of GIs as a specific category of intellectual
property (IP), let alone would even consider GIs as a tool for purposes of public policy, are
shifting course on the provision of protection. These countries are notably those that are of-
ten grouped together under the term ” New World” (Australia, New Zealand, Canada and the
United States). Others historically also aligned with this position include South Africa, Singa-
pore, Japan, South Korea and Taiwan.

The research is placed against the backdrop of the differing policy objectives and strategies
of the European Union (EU) and the United States (US). Both have pushed their interests in a
contended race of free trade agreements (FTAs) over the last decade since negotiations within
the World Trade Organization came to an impasse in 2008.

The recent developments in Canada, South Africa, Singapore and Japan form the main cor-
pus of this research, but the on-going FTA negotiations involving Australia and New Zealand
with the EU will be included as well. In addition to an examination of the form and level of
protection offered in newly established regimes for Gls, we seek to document and compare the
processes under which these developments arose. This includes inter alia information provided
by the government on GIs during public consultations and any responses submitted by relevant
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interest groups. Further, the effective use and implications of the established registries is an-
alyzed both for foreign and domestic Gls. This serves to assess the registries’ integration in
national legal and institutional systems, as well as their sustainability.

Having explored this on-going major shift in the international balance of those who have em-
ployed a sui generis registration system for Gls and those in opposition to the recognition of
GlIs as a specific category of IP, we evaluate the implications towards the compatibility or har-
monization between systems for the protection of Gls at the overall international level. To this
end, harmonization could either contribute to or be the result of a future common international
understanding of the very concept of a GI.

Keywords: New World, sui generis, EU, South Africa, Japan, European Union, Canada, Singapore,
Free Trade Agreements
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EU-Mercosur Trade Agreement:
Geographical Indication agri-food products
on the table

Guilherme Fracarolli * !
L Centro de Investigacio em Sociologia Econémica e das Organizacoes (SOCIUS) — Portugal

The market construction of Geographical Indication (GI) products has developed asymmet-

rically across the globe. Mercosur and the European Union (EU) represent clear examples of
such differences. The number of registered products between both is enormous (Fracarolli, 2021).
Nevertheless, there is still much to investigate on how these differences progressively changed
and shaped the economy of this niche. Furthermore, developing these products in those regions
after the Agreement on Trade-Related Aspects of Intellectual Property (TRIPS) requires more
in-depth research once the existing data lacks conclusions regarding economic matters (To6rok
et al., 2020).
It is a fact that the development of agri-food systems between both economic blocs is widely di-
verse. Since GIs are the immaterialization of food (Allaire, 2018), it expresses it through terroir,
as the embeddedness of natural, human, and historical factors (Barham, 2003). Such embed-
dedness can only happen where these factors can occur. Generally, the agri-food production
systems are significantly different between Mercosur and the EU, allowing different interactions
towards terroir formation and consequent GI products.

In 2019, the EU and Mercosur announced a broad and ambitious agreement. However, de-
spite the signature, the agreement is not under operations yet. As a broad agreement, Gls
are also part of its themes. However, how will it impact this market between both economic
blocs? To answer that question, the present work aims to analyze the agreement regarding
geographical indication. To do so, this work will use economic sociology as a foundation from
an institutional perspective of the construction of the agreement as well as its impacts on both
blocs. Understanding markets as a result of social constructions is fundamental to understand-
ing the dynamics of how it develops (Allaire, 2010; Fligstein & Dauter, 2007). Observing it not
as a sequence of strictly rational decisions but also as a result of the context in which it develops
allows for a more in-depth and concrete analysis of reality.

The present agreement between the economic blocs may benefit the countries involved, pro-
ducers, consumers, industry and commerce. However, suppose institutions do not coordinate
strategies for mutuals to develop public policies aimed at promoting this type of product and
market. In that case, the agreement may result in instabilities and increased inequality. Since
the relationship between GI legal structures and public goods depends on the context in which
they are inserted (Belletti et al., 2017), their construction plays a crucial role in the construction
and development of the market.
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Thus, this work intends to address this recent agreement between major players that is designed
to strengthen this market with the necessary depth. Therefore, despite the inherent disputes
and protectionism (Josling, 2006), GIs go beyond value-adding instruments or public policies
(Barjolle et al., 2011). These products represent productive models and the result of historical
construction, and as such, they need adequate treatment through public policies aimed at their
protection. In this sense, the assessment of the agreement regarding Gls is necessary and can
bring elements capable of balancing disputes and promoting a more sustainable market for both
sides.

Keywords: Geographical indication, Mercosur, European Union, Trade agreement, Economic soci-
ology
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Articulation et gradation des régimes de
protection issus des accords bilatéraux
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public : un défi pour la protection
internationale des IG
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L’Union européenne a conclu un nombre important d’accords bilatéraux avec des Pays Tiers
au cours des vingt dernieres années, mettant en ceuvre des régimes de protection juridique des
IG différenciés et variés : il est ainsi possible d’observer la gradation et la différenciation des
niveaux de protection accordés aux IG au titre de ces engagements internationaux. FEn ef-
fet, une approche comparative entre des accords comme 1’accord UE/Canada (CETA), I’accord
UE/Japon, 'accord UE/Ukraine ou encore 1’accord UE/Chine permet de mettre en lumiere le
caractere variable et contrasté des champs de protection accordés. Du point de vue multilatéral
cette fois, ’Acte de Geneve de I’Arrangement de Lisbonne adopté dans le cadre de 'OMPI,
entré en vigueur le 26 février 2020, constitue une étape majeure dans l’encadrement des IG a
Iinternational parallelement aux accords ADPIC issus de PTOMC. La juxtaposition de ces sources
du droit met plus que jamais ’accent sur le besoin d’articulation harmonieuse de ’ensemble de
ces normes juridiques. L’appropriation de ces régimes de protection est rendue plus complexe du
fait que les IG impliquent non seulement des droits et des procédures spécifiques, mais également
une culture — juridique, agricole, administrative, politique, historique — particuliere qui doit étre
assimilée et portée par les acteurs quotidiens impliqués dans le processus des 1G. Qu’il s’agisse
des juges (de droit commun), des examinateurs des offices de propriété intellectuelle, des admin-
istrations (de 'agriculture, de I’économie, des fraudes, etc.) ou des organismes professionnels,
I’ensemble de ces acteurs doit se familiariser avec ces outils de protection et ces procédures
spécifiques afin de faire vivre et de donner corps a ce mode de valorisation des productions
agricoles (et non-agricoles) de qualité. Par conséquent, une des clés de la réussite permettant
d’assurer la cohérence de I'interprétation de ces diverses sources du droit — et donc la pérennité
du systeme dans son ensemble — réside dans la formation et la sensibilisation des acteurs per-
tinents (institutionnels, producteurs, consommateurs, etc.) via des actions de promotion et de
communication : la connaissance et la diffusion du systeme des IG est le gage de sa réussite et
de sa pérennisation.

Keywords: Protection internationale, comparaison, culture juridique IG
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"Rooibos’ / 'Red Bush’: The first African
GI included in the EU Register.

Dirk Troskie *T !

I Western Cape Department of Agriculture — South Africa

On 31 May 2021 'Rooibos’ / 'Red Bush’ received the honour to be the first product from

Africa awarded the coveted status of 'PDO’ in the European Union’s (EU) Register of Geo-
graphical Indications (GI). This was the culmination of a long and complicated process driven
by multiple role players.
‘Rooibos’ is an herbal tea from the plant Aspalathus linearis which only growths in the South-
Western Part of South Africa. The GI journey of Rooibos started in 1992 when a South African
company registered ‘Rooibos’ as a trademark in the United States of America (USA). In 2001
a USA company obtained this trademark and immediately demanded royalties on all rooibos
products exported to the USA. Although the matter was subsequently settled out of court, it
underlined the danger of usurpation, value of obtaining GI protection and forced the industry to
establish the SA Rooibos Council (SARC). In 2012 a French company also attempted to inter
alia register ‘Rooibos Tea’ as a trademark, but was successfully opposed by the Industry.

Over the period 2005 to 2008 a multi-national project, funded by DURAS (a joint GFAR-
Agropolis International initiative), analysed six potential GI in South Africa and Namibia. As
part of this project, with the support of SARC, Rooibos as a case study was analysed, its unique
characteristics documented and a draft product description developed. As this was an inter-
active and participatory project, the general buy-in of producers and processors were obtained
from the start and the GI characteristics approved at an Annual General Meeting of SARC.

Although the case for the registration of a Rooibos GI was very clear, no appropriate valorisa-
tion system existed in South Africa. Hence, domestic protection was only obtained in September
2013 and (along with Heuningbos, Karoo Meat of Origin and 102 wines) it was included in the
GI Protocol of the Economic Participation Agreement (EPA) between the EU and Southern
African states in July 2014.

The Rooibos Industry took the next step and, for the following reasons, in August 2018 ap-
plied directly for further protection from the EU:

a) PDO status and acronym in all EU languages.

b) High consumer-recognition of PDO logo.

¢) Proof of protection.

d) Improved publicity and enforcement access of the Register.

e) Direct rather than negotiated right for producers.

f) Ease of application for further GI protection.
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Lessons learned through the DURAS project and subsequent activities, includes the:
a) Importance on having an appropriate domestic valorisation system.
b) Importance of a credible and inclusive custodian of the GI.
c¢) Challenges of translating foreign legal prescripts into local product realities.
d) Need for a technical institutional support framework.
) Opportunity created for other GI created by an Industry paving the way.
f) Realisation that the development of a GI is a long and complex process.
g) Immediate increase in domestic and international interest in Rooibos.

@
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L’internationalisation des Indications
Géographiques : de I’'utilité d’une
perspective d’analyse comparative

multi-niveaux.

Claire Bernard-Mongin * !

! Innovation et Développement dans lAgriculture et 1Alimentation (UMR Innovation) — Centre de
Coopération Internationale en Recherche Agronomique pour le Développement : UMR85-2007 — A
IINRA : Campus La Gaillarde — 2 place Viala — Bat 27 - 34060 Montpellier Cedex 02Au CIRAD :
Campus Lavalette — TA-85/15 — 73, rue J.F. Breton - 34398 Montpellier Cedex 5A IfRC : 1101, avenue
Agropolis - BP 5098 - 34093 MONTPELLIER Cedex 05, France

La reconnaissance des Indications Géographique dans le cadre des accords sur droits de
propriété intellectuelle (ADPIC) de I’Organisation mondiale du commerce (OMC) en 1995 est a
l'origine de l'internationalisation de cet instrument juridique, auparavant surtout utilisés par les
pays d’Europe du Sud. Permettant de protéger et valoriser la réputation d’un produit ainsi que
les savoirs et savoir-faire des producteurs, liés & une origine et un territoire donné, les IG ont été
adoptées par un nombre croissant de pays. Ainsi, ces 25 dernieéres années, de nombreux pays se
sont dotés d’un cadre juridique et institutionnel permettant I’enregistrement et la protection des
IG pour des produits a la fois agricoles, alimentaires et de I’artisanat. Les dernieres recensions
font état de 8 127 IG enregistrées au niveau mondial, dont 3 836 en Europe et 3 084 en Asie
(OriGlIn, 2020).

L’internationalisation des IG pose un double défi analytique et praxéologique. En effet, comment
analyser et rendre compte des effets — souvent multiples - d’un instrument mis en ceuvre dans
des contextes institutionnels (réeglementaires, économiques, culturels, politiques) variées, et de
surcroit, impliquant une diversité d’acteurs 7 Comment comparer des configurations assemblant
des objets, des énoncés scientifiques, des normes, des décisions reglementaires et des mesures
administratives, depuis 1’échelle locale des terroirs de production, aux territoires nationaux,
régionaux et internationaux de régulation et d’échanges 7 Quelles legons en tirer pour concevoir
ou appuyer des processus de création d’IG qui soient effectifs 7

En croisant les perspectives gestionnaires qui analysent 1’action collective par les instruments
(Aggeri et Labatut, 2010) et les perspectives d’économie politique internationale, qui lisent
laction collective par les ” régimes internationaux ” (Krasner, 1983), cette communication
propose une perspective originale d’analyse des IG. L’objectif étant d’articuler la compréhension
fine des différentes dimensions de 'instrument (matérielles, intentionnelles et organisationnelles)
dans son rapport au champ d’instrumentation avec, celle plus macro, des ” contextes ” ou des
cadrages (normatifs, institutionnels, cognitifs) saisis a I’aune du concept de régime international.
Cette perspective, appliquée une série d’études de cas d’IG, choisis dans le détail pour rendre
compte de la diversité des configurations, se propose d’enrichir la discussion sur I'analyse sur la
gouvernance des IG et leurs impacts dans une perspective comparative.

)
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Border Wines: Terroir across Contested
Territory in Central Europe and the Middle
East

Daniel Monterescu * !

! Central European University [Vienne, Autriche] (CEU) — Quellenstrafie 51, 1100 Wien, Austria,
Austria

Etymologically related, the concepts of terroir and territoriality display divergent cultural
histories. While one designates the palatable characteristics of place as a branded story of geo-
graphic distinction (goit de terroir), the other imbues the soil with political meaning, defendable
boundaries, and collective entitlement. This presentation traces the production of Gls in con-
tested spaces across political borders. Tracing the ascent of terroir as an organizing principle
for the global wine culture and food industry, I examine the intersection of political geography,
national identity, and cultural locality in the production of edible authenticity. Border wine
regions such as Tokaj between Hungary and Slovakia, the Judean Hills and South Mount He-
bron in Israel and Palestine, and the former Cold War buffer zone between Bulgaria and Greece
illustrate the articulation of terroir as a story of border-crossing. Beyond the essentialization
of terroir as "nature” and the contested politics of territory, I identify three formations of the
terroir-territory connection: (a) territorialization of terroir, (b) terroir-ization of territory, and
(c) terroir expansion. In the case of "border wines” strategies of boundary- and terroir-making
highlight the creative agency of GI producters across political territories.

Keywords: wine, terroir, territory, border wine, Israel/Palestine, Central Europe
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Pour une consécration de la notion de ”
produits igéables ” en contexte africain : Un
moyen pour atteindre un but sans bruit.

Esteve Degla * !
1 Agence Nationale de la Propriété Industrielle du Bénin (ANaPI) — Benin

Un constat...
Du poivre de Penja au Café Ziama Macenta et du Miel blanc d’Oku a ’ananas Pain de Sucre
du Plateau d’Allada, il s’est écoulé des années... Il s’est écoulé trop d’années...

Concept relativement nouveau et seulement récemment tutoyé dans certaines parties d’Afrique,
les indications géographiques laissent encore en rade de nombreux pays du continent.

Un postulat...

L’on pourrait croire que comme le diamand, ’or ou le pétrole, ils n’en circulent point dans
certains pays, mais a la vérité, chaque pays possede des produits qui doivent leur qualité a la
région ou on les retrouve.

Pour s’en convaincre, il suffit de faire I’autopsie par exemple de I’Attiéké des Lagunes en Cote
d’Ivoire, du Fromage Peuhl Wagashi au Bénin, du Riz de Kovié au Togo, pour se rendre a
Pévidence que ces produits du terroir (non encore IG) présentent des spécificités & nul autre
pareil. On pourrait citer d’autres exemple a ’envie dans bien d’autres pays africains.

L’igéabilité, une salle d’attente et un moyen d’évaluation des IG

Lorsqu’on recrute un employé dans une entreprise, on veut parfois se rassurer de son efficacité
au moyen d’une période d’essai. La valorisation des produits a fort potentiel IG, que nous qual-
ifions de facon sans doute une peu arbitraire, ” produits igéables 7, peut étre un moyen de faire
émerger des IG provisoires, de faire mieux connaitre des filieres pas assez connues et d’évaluer
leur viabilité.

L’igéabilité, un prétexte pour aller plus vite et peut étre plus loin...

Commercialiser des produits sous le sceau de ” produits igéables ” peut avoir le double intérét
de permettre aux producteurs de vite avoir un titre, méme s’il est provisoire et révocable, et au
consommateur de tester ces produits et son consentement. Ce serait surtout faire participer le
consommateur a la décision d’accorder ou non une IG définitive...
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The limits of inclusion in Geographical
Indications — Should we exclude any
exclusion?

T 1

Francois Casabianca , Delphine Marie-Vivien 2

1 Systémes d “levage méditerranéens et tropicaux (UMR SELMET) — Centre de Coopération
Internationale en Recherche Agronomique pour le Développement : UMR112, Institut National de
Recherche pour I’Agriculture, I’Alimentation et ’Environnement : UMRO0868, Institut Agro Montpellier
—TA C-112 / A - Campus international de Baillarguet ou Avenue Agropolis 34398 Montpellier Cedex 5,
France, France
2 Innovation et Développement dans lAgriculture et 1Alimentation (UMR Innovation) — Centre de
Coopération Internationale en Recherche Agronomique pour le Développement : UMRS85-2007, Institut
National de Recherche pour 1’Agriculture, I’Alimentation et 'Environnement : UMRO0951, Institut Agro
Montpellier — A IINRA : Campus La Gaillarde — 2 place Viala — Bat 27 - 34060 Montpellier Cedex
02Au CIRAD : Campus Lavalette — TA-85/15 — 73, rue J.F. Breton - 34398 Montpellier Cedex 5A IiRC
: 1101, avenue Agropolis - BP 5098 - 34093 MONTPELLIER Cedex 05, France

Inclusion is a great worth of our time, addressing inequalities within our societies. It legiti-
mately becomes a permanent injunction for public policies. However, we observe that, beyond
the exclusive use of the protected name, exclusion plays a core role in designing and implement-
ing geographical indications (GI).

What role does exclusion play in the conception of GI? Should we track down any form of
exclusion and seek to eliminate it? We aim to answer these questions by mobilizing our large
experiences on GlIs.

Analyzing GIs, we observe a series of exclusions. In the productive sphere, the specifications
frame the conditions producers must respect. At first, the area delimitation introduces a bound-
ary among neighboring producers. Then choosing rules for product elaboration lead to exclu-
sions among producers with (i) resources whose access may be unequal and (ii) practices chosen
among those present locally. In addition, GI governance modalities can constitute internal bar-
riers against some types of producers (small producers, poorly organized or dispersed) in favor
of others more powerful or with higher social capital. In the consumption sphere, exclusion
arise from (i) the price level GI food is sold selecting the buyers and (ii) the targeted markets
generally outside the production area depriving the usual local users of these foods and affecting
their cultural affiliation.

Is removing all these exclusions in the name of inclusion making sense? It seems necessary
to distinguish exclusions necessary for the functioning of any place-based sign and harmful ex-
clusions endangering coherence of the GI cohesion and solidarity of local actors. Delimiting
an area is a necessity and including the neighbors would ultimately lead to making the name
generic. Similarly, setting production rules helps to give food its unique characteristics and if the
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rules were too weak in order to be more inclusive, they could no longer provide the guarantees
essential to the food recognition. In addition, in order to ensure purchase by as many people as
possible, one can seek to maintain low prices, which implies reducing requirements for reducing
costs or make economies of scale by concentrating production in very large units. Gls doing so
adopt the least demanding rules and their justification is the weakest.

At the opposite, delimiting a too small area, or choosing scarce resources and very demanding
practices in non-mechanizable work without worrying about the viability of production units,
or exporting all GI product outside the area depriving local connoisseurs, may be all forms of
fragility. Thus, pushing the necessary exclusions to excessive levels jeopardizes the GI system
in the long term. The ambition linked to GIs should lead to adequate measures for ensuring
good internal inclusion in the area, for example by supporting producers ready to gradually
implement stronger rules. Similarly, governance can also target local consumers, children in
canteens, fairs and markets in the area for enhancing food typicity.

Finally, exclusion in GIs should be thought both as an absolute necessity ontologically linked to
any origin sign and as a regulatory requirement at the heart of governance ethical issues.

Keywords: Exclusion, governance, collective rules, targeted markets, local customers
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Geographical indications: protection of a
name or a logo? A risky shift

Delphine Marie-Vivien * !, Francois Casabianca 2

! Innovation et Développement dans lAgriculture et 1Alimentation — Centre de Coopération
Internationale en Recherche Agronomique pour le Développement : UMR85-2007, Centre international
d’études supérieures en sciences agronomiques, Institut national d’études supérieures agronomiques de

Montpellier, Institut national d’enseignement supérieur pour I’agriculture, ’alimentation et
I’environnement, Institut National de Recherche pour I’Agriculture, I’Alimentation et I’Environnement :

UMRO0951 — France
2 Selmet — INRAE — France

L’IG confere un droit exclusif d’usage d’'un nom (un nom géographique ou un nom qui ren-
voie a un lieu) au bénéfice de tous les produits répondant au cahier des charges. Ce droit exclusif
est justifié par la réputation de I'IG, création d’un collectif localisé, ce qui en fait un droit in-
tellectuel. Un logo peut étre utilisé pour faire connaitre aupres des consommateurs que ce nom
est une IG, que ce soit un logo particulier au produit en question, également utile pour assurer
la tragabilité, ou d’un logo national officiel s’appliquant a toutes les IG du pays.

Par exemple, en Europe, les logos officiels rouge (AOP) et bleu (IGP) sont obligatoires. Les
pays d’Asie, d’Afrique et dans une moindre mesure ceux d’Amérique latine ont également mis
en place des logos officiels au niveau national.

Mais, contrairement aux logos d’autres standards volontaires comme ’agriculture biologique
ou le commerce équitable, ce logo national IG ou le logo spécifique au produit n’est pas I'objet
méme de la protection, qui est la dénomination du produit, mais un instrument supplémentaire
de signalisation et de garantie, optionnel, devenu usuel suite a I'influence des autres certifica-
tions, et de la concurrence entre différents labels.

Or, on assiste a un glissement de la protection de la dénomination objet de I'IG vers la seule pro-
tection du logo, logo du produit ou logo national IG. Premierement, en assiste a des reglementations
d’usage du logo qui dépassent en exigence le contenu de la loi IG. Ensuite, en particulier en
Asie, lors du controle des possibles fraudes et imitations sur les marchés, les autorités publiques
compétentes n’appliquent leur vigilance qu’aux produits utilisant le logo... laissant alors I'usage
de la dénomination libre sur les marchés, y compris pour désigner des produits qui ne respectent
pas le cahier des charges ! Les autorités compétentes justifient cette pratique a la fois par la
difficulté matérielle de controler tous les usages du nom mais surtout en raison de leur sentiment
d’illégitimité a interdire un usage du nom a des producteurs habitués a ’'utiliser, dans un con-
texte State-driven top-down approach ou tres peu de producteurs sont associés a la démarche
1G. C’est ainsi tout ce concept méme de droit intellectuel sur un nom, reposant sur la création
de la réputation d’un produit en un lieu donné par un collectif localisé dont les des regles com-
munes de production permettent cette réputation qui est mis en danger. Avec le risque d’une
IG - logo devenant une simple marque - club, loin des enjeux de développement territorial at-
tendus ! Il apparait donc urgent de réaffirmer la réservation du nom, qui va de pair avec la

*Speaker

86



dimension endogéne de I'lG, c’est-a-dire un cahier des charges établi par un groupe représentatif
de I'ensemble des acteurs impliqués dans le produit IG.

Keywords: logo, nature juridique, protection des IG
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Questioning the global diffusion of GI as a
policy model: lessons from the
implementation of Café de Galapagos GI
(Ecuador)

Mariagiulia Mariani * ', Rafael Villota * T 2, Matthew J. Zinsli * ¥ 3
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1Homme de Lyon-Saint Etienne 16 avenue Berthelot 69007 Lyon, France
3 University of Wisconsin Whitewater — University of Wisconsin-Whitewater800 W. Main
Street Whitewater, WI 53190-1790, United States

Geographical Indications (GIs) are increasing worldwide, as they are supposed to allow for

better protection of agro-food heritage and to stimulate rural development. In Southern and de-
veloping countries, this growth is often supported by Western countries or institutions, offering
their know-how in that matter while also defending their own economical and political interests.
For instance, Ecuador has proceeded since 2009 to develop Gls through assistance from a French
institution, the National Institute of Origin and Quality (INAO), thus adopting French models
for its GI laws, regulations, and specifications for products and productions practices. Under
this initiative, the country has established six recognized Gls.
Ecuador is thus a good case to interrogate the way GIs are adapted and implemented from
Western to Southern countries, and to analyse their local effects. In this paper, we propose to
use the Ecuatorian GI ”Café de Galapagos” as a case study to explore the global diffusion of GI
as a policy model for protection of agro-food heritage. We describe the controversial results of
an international policy transfer in this domain of rural development.

In order to do this, we use data collected at two levels of policy implementation: 1) at the
macro-level of Ecuador’s legal context, membership in regional and international governance
bodies and institutional structure of GI management; and, 2) at the micro-level through an in-
depth exploration of the implementation of a GI label protecting coffee grown on the Galapagos
Islands. These data were collected by means of interviews, documents analysis, and direct obser-
vation through several fieldwork periods in Ecuador, with respondents from national institutions
in Quito and coffee producers, processors, and retailers in the Galapagos Islands.

In this paper, we show how the establishment of Ecuador’s Gls was shaped by the country’s
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historical agricultural policy orientation towards competitiveness in export commodities sectors
such as coffee and cacao. We underline how the blanket adoption of a Furopean model for
management of the Galapagos coffee GI failed to consider the islands’ heritage, the challenges of
the Galapagos coffee sector, and the capacity of the collective producer organization to manage
production and commercialization under the label. This example clearly highlights the need to
consider cultural, political and social constraints in the definition of GIs so that they can play
a role as rural development tools.

Keywords: Galdpagos coffee, policy model, transfer, Ecuador
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Complexities in interesting New World
producers in Old World GI customs

Justin Hugues *T !
L' LLS — United States

There are some well-known global divisions in the level of interest in geographical indications
(GI). ”New World” countries — Argentina, Australia, Brazil, Canada, just to start alphabetically
— are less supportive of strong GI protection than European countries and India. Within
FEurope, Mediterranean countries are much stronger advocates of GI systems than their Nordic
and North Atlantic neighbors. These differences are often traced to self-interest — Mediterranean
countries being home to may of the most famous geographical names for foodstuffs and New
World countries being populated significantly with immigrant communities who came from
those same areas.

But there are other complexities in trying to interest New World producers in Gls and,
concomitantly, any legal regime that offers Gls strong protection. These may include differences
in forms and levels of entrepreneurship as well as desire for diversification. For example, in the
past twenty years the United States has seen an explosion of artisanal cheesemaking. One might
reasonably think that would significantly increase interest in GlIs and their protection, but it
does not appear to have done so.

Another complexity for ”New Worlders” is that many New World geographical names, either
famous by themselves or known for agricultural production, trace back to indigenous
communities — Jujuy, Kaurna, Maipu, Miami, Nantucket, Okanagan, Peramangk, and scores
more. The proper, respectful use of these geographical names by principally non-indigenous
producers is a complex social, ethical, and political issue that has no parallel for Mediterranean
countries where GI protection first flourished.

This talk is a first attempt to look at these puzzles.

Keywords: GI New World
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C.2 Nature of GIs (2): sui generis
and other legal forms
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An examination of the legal framework for
origin-linked goods in Zimbabwe: Producer
perspectives on legal protection for
Chipinge coffee

Charlene Musiza * !
! University of Cape Town (UCT) — Private Bag X3, Rondebosch 7701, South Africa, South Africa

Zimbabwean coffee, known among coffee aficionados as Chipinge coffee has re-emerged on
the global market. Nestle, in collaboration with an international non-profit organisation called
TechnoServe, has committed to send agronomists to offer training to hundreds of small-scale
coffee farmers in the Eastern Highlands of the country. This is part of the project ‘Reviving
Origins’, launched to restore coffee farming in areas were production had declined. In 2018,
Nestle introduced a limited edition of the Arabica coffee known as Tamuka mu Zimbabwe. The
coffee is attracting a niche market but has no specific brand for identification, apart from the one
used by Nestle. This raises questions concerning the prospects of trademark and geographical
indication protection for the coffee. The research investigates the scope of the legal regimes
within the context of Chipinge coffee. Zimbabwe has broadly, two approaches to protection
of origin-linked goods; the trademark system and a geographical indications law. Though the
concepts for trademarks and geographical indications rely on largely the same economic ratio-
nale, there are differences in how they are implemented. In Zimbabwe legal protection can fall
under the four categories: trademarks, certification marks, collective marks, and geographical
indications. Using Chipinge coffee as a case study, the key objective of the research was to
highlight the advantages and limitations of each system, ascertain from coffee farmers whether
such legal protection would be advantageous or disadvantageous, and whether they would gen-
erally be willing to participate in such a scheme. Currently there is no local origin-linked good
that has been registered and the research was exploratory. It was composed of an analysis of
the legal framework and fieldwork which involved interviews with key stakeholders, including
small scale coffee farmers in Bvumba, located in the Eastern Highlands of Zimbabwe. Key
observations from the research are that capability to distinguish/distinctiveness is essential for
protection under the trademark system. That poses challenges where a geographical name is
used, as geographical names per se cannot be registered as trademarks, the proviso being only if
the word or name contains an additional essential element that makes the intended significance
clear beyond doubt. With the geographical indications law, an indication, however expressed
can be registered if it identifies a product as originating in a particular area, where some quality,
reputation or other characteristic of the product is essentially attributable to its geographical
origin. The definition is thus broad in terms of the subject matter of protection (any product)
and identification element (indication however expressed - sign, letter, symbol, place name etc).
In addition, it emerged from the research that the farmers viewed a trademark or geographical
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indication scheme as a marketing strategy in new and existing markets, thus the focus on the
legal form of protection was not a major consideration. The farmers also emphasised preference
for a scheme which enabled all of them to participate, thus a collective form of legal protection.

Keywords: legal protection, trade mark, sui generis, marketing
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Protecting GIs through EU collective marks
Anke Moerland * !
! Maastricht University [Maastricht] — Universiteitssingel 40;6200 MD Maastricht, Netherlands

In November 2020, the European Commission released the Intellectual Property Action

Plan(1) and the Revision of the EU geographical indications (GIs) systems.(2) It considers cre-
ating ”an efficient and transparent EU GI protection system for non-agricultural products”. So
far, no unitary GI protection exists for non-agricultural geographical indications (hereinafter:
non-agri GIs). Rather, at EU level, producers of non-agricultural products with a link to a
territory can only seek protection under the collective mark system.(3)
In this paper, I focus on whether the current EU collective mark system offers a viable and
long-term alternative to protecting non-agri products. The paper will address three elements
of the system that currently 1) are not in compliance with the TRIPS Agreement, 2) do not
safeguard the representation of the interests of all producers, and 3) do not offer protection
against confusion as to geographical origin. Solutions will be proposed.

First, the EU collective mark system does not stipulate criteria that require the quality, charac-
teristics or reputation of the good to be linked (or essentially attributable) to a specific territory.
This, however, is required under the TRIPS Agreement.

Second, the concept of the proprietor for collective marks is not sufficiently defined. The EU
Trade Mark Regulation sets out that an association of manufacturers, producers, suppliers of
services, or traders can register a collective mark.(4) Two problems are related to this. In
practice, not only associations but also individual companies have registered collective marks.
Another problem is that the Regulation does not require applicants to represent the interests of
all potential producers. This, however, means that the applicant who determines the product
specifications potentially can exclude the interests of certain producers.

Third, the CJEU in the Darjeeling case highlighted that the purpose of a collective mark for a
geographical indication is different from the function of a GI: it distinguishes goods or services
of members of an association from those of other undertakings, and it does not distinguish goods
according to their geographic origin.(5)This means collective mark holders could not claim that
consumers are confused about the geographical origin of products where other signs use the geo-
graphical name. This triggers the question as to whether collective marks then are the adequate
tool under the trade mark system, or whether certification marks would be better suited. Their
purpose is not to distinguish goods coming from members of an association, but to distinguish
goods or services which are certified from those that are not.

(1) European Commission, Intellectual Property Action Plan, Ref. Ares(2020)3662148 - 10/07/2020,
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available at https://ec.europa.eu/info/law /better-regulation /have-your-say /initiatives /12510-Intellectual-
Property-Action-Plan (07/01/2021).

(2) European Commission, Inception impact assessment, Ref. Ares(2020)6037950 - 28/10,/2020,

available at https://ec.europa.eu/info/law/better-regulation /have-your-say/initiatives/12778-Geographical-
indication-protection-at-EU-level-for-non-agricultural-products (07/01/2021).

(3) At the national level, protection for non-agricultural products is available under different

schemes, such as unfair competition law, national appellation of origin and GI regimes, certifi-
cation marks and collective mark regimes.

(4) Regulation (EU) 2017/1007 on the European Union trade mark, Art. 74(1).

(5) Judgment of 20 September 2017, C-673, 674, 675/15 P, The Tea Board — Delta Lingerie
(DARJEELING), para 63.

Keywords: collective marks, European Union, geographical indications, Darjeeling, TRIPS Agree-
ment
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LA ESPECIALIDAD TRADICIONAL
GARANTIZADA O LA INDICACION
GEOGRAFICA PROTEGIDA COMO
ESQUEMAS DE CALIDAD PARA LA
TUTELA DEL JAMON SERRANO

Vicente Gimeno Bevig * 1

! Chercheur indépendant — Brazil

La presente comunicacién tiene por objeto el andlisis de cudl es la proteccion mas idénea del
jamén serrano entre los diversos esquemas de calidad diferenciada. La cuestion -que no es, ni
mucho menos, pacifica- plantea uno de los debates de mayor actualidad en la industria carnica
espanola.

Concretamente, la disyuntiva versa entre el mantenimiento de la especialidad tradicional garan-
tizada -ETG- o la opcién por la indicacion geografica protegida -IGP- como medio para la
tutela y promocion del jamén serrano. La primera de ellas, vigente desde finales del pasado
siglo, ampara, como signo distintivo de calidad, aquellos nombres que describen un producto o
alimento especifico resultado de un método de produccién, transformacion o composicién que
correspondan a la practica tradicional aplicable al mismo, o esté producido con materias pri-
mas o ingredientes utilizados tradicionalmente. La segunda, solicitada hace cinco anos para la
proteccién del jamén serrano y todavia pendiente de resolucion, comprende los nombres que
identifican a un producto originario de un lugar determinado, regién o pais, que posea una cual-
idad determinada, una reputacién u otra caracteristica que pueda esencialmente atribuirse a su

origen geografico y de cuyas fases de produccién, una al menos tenga lugar en la zona geografica
definida.

El fundamento principal del cambio de la ETG a la IGP no es otro sino la limitacién territorial
de la proteccién de modo que el nombre ”jamoén serrano” quede reservado, exclusivamente, para
aquellos jamones de Espana que retinan las caracteristicas indicadas en el pliego de condiciones.
Frente a dicha pretension, sin embargo, se alzan tanto productores externos -en su mayoria,
de Portugal- como internos que creen que tal modificaciéon perjudica a otras IGP nacionales
relativas al jamén -ad. ex. Jamoén de Trévelez o Jamén de Serdn-.

Por tanto, el presente trabajo, tras una exposicion del estado de la cuestién, centra su estu-
dio, desde un punto de vista juridico, en la valoraciéon de cada uno de los argumentos a favor y
en contra de la anulaciéon del nombre ”jamén serrano” como especialidad tradicional garantizada
y su inscripciéon como indicacidon geografica protegida.
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Politics, regulations, contestation, and self

interest in the struggle to register Karoo
Lamb as a GI in South Africa

Johann Kirsten * !

1 Stellenbosch University — Stellenbosch UniversityPrivate Bag X1,Matieland, 7602,Stellenbosch, South
Africa, South Africa

The intellectual work on Geographical Indications in South Africa was initiated in 2006 when
a French funded project on agricultural and food products in South Africa with GI attributes
was implemented in collaboration with South African partners. The project identified a short
list of three products with true GI attributes: Rooibos, Karoo Lamb and Honeybush. The
three products have encountered different issues in their journey to full GI registration. In this
paper we specifically consider the legal, regulatory, and consultative processes to get Karoo
Lamb registered as a GI in South Africa — which has been ongoing since 2012. The paper
provides an historic record of the various attempts to get official registration of the Karoo Lamb
GI and document the opposition to the registration of the Karoo Lamb GI. We also highlight
the inconsistent application of existing government regulations related to food labelling and
agricultural product standards. This unfortunately contributed since 2011 to the proliferation
of private Karoo Lamb brands and quality marks while the process to pilot the Karoo Lamb
GI was already in place. As a result, deception, lack of control and eventually a total watering
down of the reputational value of Karoo Lamb materialised.
The paper describes the implementation of the certification scheme for Karoo lamb as a collective
initiative to implement GI principles in the absence of government regulations to protect Gls.
It furthermore describes the various attempts to obtain government protection; first under the
Merchandise Marks Act in 2013 and then two attempts under the new GI regulations of 2019
gazetted by the Department of Agriculture. We also illustrate how the certification scheme
was recognised as a GI by the EU and included in the addendum to the Economic Partnership
Agreement between the EU and South Africa.
The paper highlights the inconsistent application of legal opinions and interpretations in the
Karoo Lamb producers’ quest to get GI protection and show how retailers and some Karoo
farmers are trying to prevent GI registration. The paper shows that that the GI concept is
still not well appreciated in South Africa largely due to the existing the system of intellectual
property rights, which vests all rights in the hands of individuals or individual companies. As
a result, there is limited appreciation for the value of collective brands, certification marks
and GIs per se. In addition, there seems to be considerable mistrust and confusion amongst
producers and abattoirs about the role of GI organisations and their role in helping individual
entrepreneurs expand their business to protect the reputational value of a GI product to get
their product to high-end markets nationally and internationally.
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Gls, Collective and Certification trade
marks in EU — different regimes, choices
and outcomes

Katarina Kompari *T !

L EUIPO - Belgium

It is important to understand the different legal frameworks in the EU that exist for Gls
and trade marks. The framework for trade marks provides for individual, collective and cer-
tification marks. The EU GI legal framework distinguishes between Protected Designations of
Origin (PDOs) and Protected Geographical Indications (PGls). To know whether choosing
the one legal framework over the other will provide the same or different results or benefits, it
is important to understand each of these rights as they are defined in the EU today. Firstly,
GlIs are meant to identify a product by its name. This is in contrast to the essential function of
trade mark as indicating a commercial origin. Secondly, Gls are described as collective public
rights because they belong to the regions to which they are intrinsically linked i.e., a GI cannot
be removed from the area with which it is linked. Thirdly, GIs require product specifications.
Finally, GIs are being regulated by third party controls. Hence, to have a GI one needs to have
a designated geographical area, a specific product and most importantly a link between the two.
The link requires that the designated geographical area should have some form of influence on
the specific product. The strength of this link will determine whether one deals with a PDO or
a PGI in the EU.

Keywords: GlIs sui generis, Trademarks
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Appellations of origin and geographical
indications in the wine sector: historical
overview of the evolution of these two
notions, the role of the OIV as an
intergovernmental organisation of the
vitivinicultural sector

Tatiana Svinartchuk * !
! International Organisation of Vine and Wine (OIV) — United States

The OIV is an intergovernmental organisation of scientific and technical character created
in 1924. We currently count 48 members states, which are responsible for more than 80% of
worldwide production of wine and for over 65% of total world wine consumption.

Wine sector has been at the origin of the development of the systems of recognition and pro-
tection of appellations of origin and geographical indications, and contributed considerably in
their international acceptance and promotion.

We would like to present a historical overview of debates that took place in the OIV since
its creation in 1924. We will present the evolution of the definitions, recommendations regard-
ing protection and recognition, the link with other intergovernmental debates on protection of
intellectual property.

The OIV is ins a constant process of revision of these two main concepts. While being a major
actor in their development and promotion, our organisation needs to keep concepts agreed for
wine sector in line with main international agreements. We have recentrly adopted (2021) new
updated definitions of a Geographical Indication and an Appellation of Origin in th vine and
wine sector. The new definitions are based on the TRIPS agreement and on the Geneva act of
the Lisbon agreement and reply to major concerns of our sector.

Finally, we will illustrate the evolution of the link to the geographical origin of a product over

the last decades: from an appellation of origin, to international definition of ”terroir” and finally,
the role of the link to the place of elaboration in the overall sustainability of production systems.

Keywords: OIV, intergovernmental organsiation, wine, definitions
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Variability in the conceptual bases of
Geographical Indications products: causes,
consequences, possible evolutions

Marcelo Champredonde * !, Francois Casabianca *

! Instituto Nacional de Tecnologfa Agropecuaria (INTA) — Pigiié, Buenos Aires, Argentina
2 Institut National de Recherche Agronomique I'alimentation et ’environnement (INRAE) — INRAE —
Quartier Grossetti, Corté, Corse, France, France

Mo

Geographical Indications (GI) are official signs that indicate that a product has "a” certain

specific quality linked to the territory of origin. However, the implementation of the CGI does
not offer full guarantees in that regard. The findings of ambiguities in the regulations and above
all, of their interpretations (Sylvander and Barjolle, 2000), entail a huge variability of qualities
communicated under the great umbrella of the GI, with risks of misleading customers.
What is the essence of the GI? In principle they communicate the presence of ”a” quality (ob-
jectified and symbolic) built locally in the course of history. That quality should be identifiable
and correspond to what local society assumes as its own. The criteria on which is based the
recognition of CGIs should be stable, shared and known by the different countries. However,
there are strong differences in the criteria used for such a recognition. To what extent a rating
system that has no equivalence, neither conceptual nor practical, among countries should be
considered reliable? To what extent is a global system that benefits countries with low levels of
requirements to recognize CGls appropriate? What are the main reasons for these drifts in the
recognition process and what are the possible corrections?

From our experience as researchers, members of recognition devices and companions in pro-
cesses of construction of recognition applications, we compared the ideal provision of GI positive
effects with real cases issues. We consider that the technical, commercial and political ways to
build specifications provide the three sources of such drifts.

At a technical level, ambiguities come from the regulations themselves, especially under the
PGI (but not only). One of the main difficulties is the consideration of reputation as a sufficient
element to support a differentiation through PGI. In other cases, it is due to the consideration
(or not) of human factors as essential. The diversity of interpretations of these elements partly
explains the large range of products including a low degree of specificity in their quality and a
weak link with their territory. In other cases, the weakening of the link with the territory and
the trivialization of quality are due to an indiscriminate incorporation of exogenous technologies
into the territory. At the commercial level, adjusting to the desires of certain niche markets can
lead to a loss of specific quality and local society appropriation. At the political level, the drifts
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come from the pressures that can be exerted for a product to be recognized by GI, even if there
are no sufficient bases that justify it.

From our perspective, these drifts weaken the system, inducing loss of credibility and negative
effects at the territorial level. Faced with such drifts that jeopardize the system, our reflection is
oriented to propose possible ways of reorganization, in which situations that do not respond to
the requirements of GIs are redirected towards other devices such as public or private territorial
brands. This would contribute to achieving a more objective and reliable system, in view of
ensuring its perennation.

Keywords: Drifts, Geographical Indications, corrections
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Innovating the link to origin: is there a
difference between PDOs and PGIs?

Crupi Maurizio * !

! Universidad de Alicante — Carretera San Vicente del Raspeig s/n03690San Vicente del Raspeig -
Alicante, Spain

Aim of this contribution is to analyze the relationship of geographical indications (GlIs in
short) with culture and innovation.
The impact of tradition and culture in the ”quality, reputation, or other characteristic” of ge-
ographical indications is commonly used to justify the higher protection granted them when
compared to other non-GI products. For this reason, any action loosening the link with the
territory creates criticism regarding the enhanced GI protection.

Innovation, in particular, seems to be in conflict with the concept of Gls as traditional products.
The amendments represent a change in the product specifications, the rules that producers have
to comply with to be entitled to use a GI logo, due to the evolving natural conditions of the
place and a change in the socio-economic dimension that oblige producers to adapt to the new
environment.

This contribution aims at understanding the reasons why Gls are amending their link to origin
and their content. In addition, this contribution wants to explore whether there is a difference
between Protected Denominations of Origin (PDOs) and Protected Geographical Indications
(PGIs) when it comes to the type of amendments or their consequences for the link to origin,
in terms of making the link more or less flexible for producers. The methodology consists in
anempirical analysis of the amendments to the single documents for processed meat products
(product class 1.2) available on the e-Ambrosia Database, chosen for their twofold link based on
raw materials and production process.

The analysis reveals that PDOs, despite the broad exception under Art. 5 (3), do not limit
the geographical origin of raw materials, while some PGIs allow raw materials to come from a
larger area. PDOs adopt stricter requirements for the characteristics and use of raw materials,
in particular concerning feed, weight and age of the animals, and the characteristics of meat and
other ingredients. On the contrary, PGIs tend to amend the above-mentioned sub-categories
granting more flexibility to producers. Besides, the analysis shows that there is no difference
between PDOs and PGIs concerning the method of production, both PDOs and PGIs have been
amended providing a higher degree of flexibility to producers.

The methodology adopted in this research could be extended to other categories of products,
providing a more complete picture of whether and how the difference between PDOs and PGlIs
is impacting the amendment of the link to origin.
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Empirical Investigation of Fraud and Unfair
Competition Practices in France and
Vietnam: Actors, Types and Drivers

Barbara Pick *f 1

1 Centre de Coopération Internationale en Recherche Agronomique pour le Développement (Cirad) —
Centre de coopération internationale en recherche agronomique pour le développement [CIRAD] : UMR
— Siege 42, rue Scheffer 75116 Paris, France

The primary function of GIs is to protect the consumers and producers’ interests against
fraud and unfair competition practices. This paper investigates the actors, types and drivers
of fraud and unfair competition practices in five case studies in France and Vietnam. It shows
how fraud practices may derive from both inside and outside the GI system. Within the GI
system, many reasons may contribute to fraud practices, including low awareness, conflict or
misunderstanding among GI stakeholders, as well as the lack of transparent and efficient quality
controls. Outside the GI system, fraud and unfair business practices primarily stem from the
commercial success of origin names.

Keywords: Fraud, Unfair competition, Enforcement, Vietnam, France, Empirical research
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A Model of Geographical Indication’s
Product Specification for ASEAN Member
Countries

Miranda Risang Ayu Palar * !
! Universitas Padjadjaran (UnPad) — Indonesia

Until present, ten member countries of The Association of Southeast Asian Nations (ASEAN)

have different legal means to protect Geographical Indications (GIs) in their national levels. So
far, only two of them have ratified Geneva Act of the Lisbon Agreement. However, all ASEAN
countries have also been members of the Agreement on Trade-Related Aspects of Intellectual
Property Rights (TRIPs Agreement). So, the difference can be derived from the TRIPS Agree-
ment.
Art 22.2 (a) of TRIPS Agreement substantiates that: ”... in respect of GIs, members shall pro-
vide the legal means for the interested parties to prevent the use of any means in the designation
or presentation of a good that indicates or suggests that the good in question originates in a
geographical area other than the true place of origin in a manner which misleads the public as to
the geographical origin of the good”. Requirement in the aforementioned article to provide ‘the
legal means’ for GI protection in TRIPs member countries infers a flexible option. Consequently,
ASEAN member countries have established 4 different models of GI protection in their national
levels.

Brunei Darussalam and the Philippines protect GI under the general Trademarks protection
system, especially Collective Marks and Certification Marks. On the other hand, Cambodia, In-
donesia, Thailand and Lao PDR protect GI by creating sui generis protection systems. Malaysia,
Singapore and Vietnam provide dual protections for GI: under Trademarks system and special
law /regulations on GI. Quite differently, Myanmar chooses to protect GI by establishing a sui
generis GI sub-protection under the general Trademarks protection system.

Interestingly, IP cooperation between ASEAN members has been leading to the share interest
of having similar standards of GI product specification, thanks to the support from European
Union. This trend would make GI registrations between ASEAN members easier, because even
though the national legal means of GI protection may vary, the substantive protected elements
in the GI product specifications would be similar or even the same.

Using descriptive juridical method and comparison study to analyze the qualitative data ob-
tained from desk and virtual research, this paper would explore a model of single standard GI
Product Specification that may be applicable in the different legal contexts of ASEAN member
countries.
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An unequal world for GIs in the Domain
Name System

Latha Nair * !
! Latha Nair (Latha) — Chimes 61, Sector 44, India

WIPO’s report of the Second Internet Domain Name Process (”the 2nd report”) released in

September 2001 excluded GIs from the purview of recognized prior rights in the domain name
process. GIs are, therefore, excluded them from the Uniform Dispute Resolution Policy (UDRP)
of ICANN (Internet Corporation for Assigned Names and Numbers) and are left to the whims
of arbitral panels for domain names disputes. It is to be examined if the 2nd report still holds
valid at a time when GIs are creating ripples in social and economic development and coming
to the forefront as a tool aiding to achieve sustainable development goals (SDGs).
Both GIs and trademarks perform a similar brand function, namely, help consumers distinguish
products in the marketplace for making informed decisions. While trademarks identify the com-
mercial origin of products, Gls identify geographical origins that guarantee certain qualities,
characteristics and reputation associated therewith.

In today’s world, Gls are hard to ignore as there is considerable evidence around the globe
of the emergence of GIs as an IP right in their own stead. While trademarks may be ahead of
GIs in volumes, GIs have the unique power to qualitatively impact and uplift communities and
result in development. Unlike trademarks that enrich corporations and private individuals, Gls
have the power and potential to affect the development of communities positively and expan-
sively.

The stakeholders of Gls are already at the receiving end of many odds including the lack of
a uniform system of protection, discrimination meted out to GIs that are not for wines and
spirits etc. Most recently, climate change has added to the woes of stakeholders of GIs. The last
two years saw the world rapidly turning digital. If GIs continue to be kept out of the domain
name system, it would result in aggravating the already mounting frustrations of producers
and right holders. Such differential treatment to Gls is incongruent in the face of the progress
undergone by GIs since 2001. Besides undermining the livelihood of millions of stakeholders
of such products, it would also dilute cultural and historic moorings of many GIs around the
world. Unless GIs are let into the hall of the domain name system as an IP right that must be
protected from misappropriation, they will never have a level playing ground. Future discussions
and policy decisions concerning the inclusion of GIs in the dispute resolution policies of domain
names system must, therefore, be truer, fairer and more inclusive.

I propose to examine some decisions of arbitral panels around the world to see how domain name
cases involving GIs are adjudicated, examine if there are any trailblazers in this area despite the
prevailing policies of [CANN and call for immediate action to end this discriminatory treatment
meted out to GIs.
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Forces et faiblesses dans la gouvernance des
Indications Géographiques (IG) a Bahia et
des IG des Farines de Manioc du Brésil

Nina Paloma Neves Calmon Siqueira Branco * !, Lara Conceicao Campos
Pena * T 2, Alcides Dos Santos Caldas * * 2, Ryzia De Cassia Vieira
Cardoso * § 2

! Centre population et développement (CEPED -
UMRp196) — —Institutde Recherchepourle Développement, UniversitédeParis :
UMRp196 — —45ruedesSaints — Peres75006 Paris, France
2 Université Fédérale de Bahia (UFBA) — rua Augusto Viana, s/n- Palacio da reitoria, canela,
SalvadorCEP: 40110-909, Brazil

La bonne gouvernance d’un réseau de parties prenantes impliquées dans les indications

géographiques (IG) est un élément essentiel de la réussite des IG. Toutefois, les intéréts diver-
gents au sein de ce réseau multi-acteur peuvent favoriser des situations de conflit suffisamment
fortes pour entraver le processus de configuration des indications géographiques.
Au Brésil, la gouvernance d’une Indication Géographique est mise en place par I'institution qui
en est détentrice et représente légalement les producteurs d’un produit pour un territoire bien
délimité devant I'Institut National de Propriété Industrielle brésilien. Premiérement, la gouver-
nance prend la forme d’un comité de gestion qui prend des décisions, collectivement, et élabore
le cahier des charges du produit, les modes de controle du label de qualité, etc. Deuxiemement,
la gouvernance integre d’autres institutions qui soutiennent la démarche du territoire d’origine,
de la sorte qu’il s’établit un réseau de soutien a I'IG. Cet étude propose une analyse des forces
et faiblesses de ces dispositifs de gouvernance des Indications Géographiques a partir des cas
particuliers de 1’état de Bahia et des IG de farine de manioc brésiliennes au Nord du Brésil et
au reconcavo baianais. La bonne gouvernance d’un réseau multi-acteur impliqué dans I'lG est
un élément essentiel du succes de I'IG.

La gouvernance des IG est souvent 'aboutissement d’un travail en réseau impliquant des agricul-
teurs familiaux ou producteurs, des institutions d’enseignement et de recherche, des dispositifs
d’extension rurale et d’organisations étatiques. En ce sens, il convient de souligner ’accent mis
sur les relations que les organisations collectives et sociales de producteurs entretiennent avec
ces réseaux de soutien aux IG.

L’étude a examiné la relation entre les organisations des producteurs avec ce réseau de sou-
tien des IG dans les chaines de production de Littoral Sud de cacao, du Café du Ouest, de la
cachaga Abaira et du projet d’IG farine de manioc Copioba, a Bahia. En outre, elle a couvert
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les IG accordées pour les farines de manioc de la région Nord du Brésil (IG Cruzeiro do Sul, IG
Uarini, IG Braganga), en observant les facteurs de succes et les défis auxquels ces IG sont con-
frontées apres leur obtention. Ce travail integre une recherche doctorale et un projet d’extension
universitaire mené a I’Université fédérale de Bahia, tous deux en cours.

L’analyse initiale a révélé que les cas de gouvernance les plus réussis avaient lieu dans des organ-
isations d’agriculteurs dont I'ancienneté date d’avant la sollicitation de I'IG, les réseaux mieux
structurés constituant un élément central pour le maintien et la promotion de I'lG. En revanche,
les principaux obstacles, identifiés principalement dans les filieres farine de manioc, sont liés a
la plus grande fragilité de 'organisation sociale des agriculteurs et a leur moindre autonomie
dans la constitution de partenariats et de réseaux d’appui institutionnels. Il est remarquable
une diversité significative dans les types de produit alimentaires : le cacao et café étant plus
valorisés aux marchés et plus exportés; la cachaca et les farines de manioc étant des produits de
consommation plus nationale et d’origine plus populaire, éléments considérés en analyse.

Keywords: Organisation sociale, Gouvernance, Réseau
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Les effets d’une IG aux niveaux économique,
social, environnemental, culturel.
Témoignage autour du fromage Bouhezza,
unique fromage affiné traditionnel d’Algérie

Samir Messaili * !, Kheireddine Mazouz *

! association IMESSENDA pour la promotion et la protection de la dénomination fromage Bouhezza

dOum El Bouaghi — Algeria

Association IMESSENDA- Algérie
Les effets d’une IG aux niveaux économique, social, environnemental, culturel.
Témoignage autour du fromage Bouhezza, unique fromage affiné traditionnel d’Algérie 3
Le fromage BOUHEZZA est un fromage traditionnel typique d’Algérie, labellisé en IG dans
le cadre du systeme Algérien de reconnaissance de la qualité des produits agricoles ou d’origine
agricole. L’initiative et le projet de demande de labellisation du fromage se démarquent par le
fait que :
- C’est une action volontaire des producteurs.

- Elle concerne le premier dossier de reconnaissance d’un produit d’origine animale en Algérie.

- Elle concerne le seul fromage traditionnel affiné d’Algérie.

Fromages d’Algérie :

Il existe d’autres fromages traditionnels en Algérie, citons : Djeben, Kelila, Takamarit,... fro-
mages traditionnels typiques, de différentes région du pays mais non affinés.

Acquisition du signe de qualité (IG) ; effets et retombées (cas du fromage BOUHEZZA)

Depuis 2014, année de prise de conscience des producteurs du fromage Bouhezza du poten-
tiel de leur fromage et de l'intérét qu’il a suscité par la recherche scientifique universitaire
(UFMC/INATAA) par I’équipe du professeur M.N. ZIDOUNE vu sa typicité, ses caractéristiques,
son potentiel... que la décision a été prise pour le promouvoir et le protéger dans sa recette et
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méthode de fabrication authentique et traditionnelle ; 'installation du systéme de reconnaissance
par le MADR (ministere de I’Agriculture) avec les mécanismes d’accompagnement a permis de
cadrer cette initiative et son aboutissement.

Et depuis, une série de changements s’est opérée dans le groupe et son environnement direct et
élargi, touchant plusieurs nivaux :

Au niveau social :

Reconnaissance du mérite, du savoir et du savoir-faire des producteurs par la communauté
(officielle et civile)

Confiance dans le produit et autres produits commercialisés par le groupe.

Au niveau culturel :

Appropriation par la communauté des valeurs, us et coutumes liées aux caractéres traditionnels
et identitaires du produit, de I'image de marque générée par le nouveau statut du produit sur
la région (ex : féte annuelle du fromage Bouhezza).

Au niveau économique :

Impact direct sur le prix de cession du produit qui a triplé, et des volumes et du territoire
de commercialisation.

Au niveau technique et professionnel :

Plus de rigueur et de technicité dans l'acte de production et émergence d’un reseau profes-
sionnel autour des (IG , AO ...) de la certification...

Au niveau environnemental :

Prise de conscience sur les sujets liés a I'environnement tel que la gestion des déchets de pro-
duction, la qualité des intrants naturels (ex lait, peaux ...).

En final, le processus d’acquisition de I'IG et son obtention ont forgé le caractere du

groupe. Faire reconnaitre son produit et le protéger est un chalenge et une réelle
satisfaction en méme temps.

Keywords: fromage_bouhezza, association_ imessenda, produits_du_terroir, fromages, Algeria
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Internal Structure and Equity of Collective
Management Organizations for GIs in
France

Christopher Bardenhagen *f ! Marie-Odile Nozieres-Petit 2, Phillip
Howard !, Loic Sauvee 3

! Michigan State University [East Lansing] (MSU) — 220 Trowbridge Rd East Lansing, MI 48824,
United States
2 Systemes d’Elevage Méditerranéens et Tropicaux (SELMET) — Univ. Montpellier, INRA, CIRAD,
Montpellier SupAgro — 34000 Montpellier, France
3 Processus d’Innovation, Compétitivité dans ’Agriculture et la Ruralité Territoires (PICAR-T) —
Institut catholique de Paris — 19 r Pierre Waguet BP 30313 60026 BEAUVAIS CEDEX, France

In France, Geographical Indications (GIs) and other quality signs such as Label Rouge and
Spécialité Traditionelle Garantie are collectively managed using organizations called organismes
de défense et de gestion (ODGs). The internal structures of ODGs can vary greatly — some
have only one class of members (farmers,) while others have several classes or colleges comprised
of different types of operators in the value chain (downstream, upstream.) French statutes and
regulations provide a basic platform and some common rules for ODGs, but a high degree of
flexibility and deference is given to groups to structure their organization in a way that matches
their needs. For this research, we studied the structure of 12 French ODGs in order to investigate
the different ways that collective management organizations can be organized across different
product types, volumes, farm and value chain characteristics. Our study pays special attention
to the place of the farmer —- their equity within the value chain vis-a-vis other value chain
operators (pouvoir de decision.) Using in-depth interviews and document analysis of groups’
statutes, we analyzed ODGs’ democratic structure, as well as their delegation of management:
which decisions are made by the general assembly (Assemblée Général,) which by the board
of directors (Conseil d’Adminstration,) which by paid managers, and which by the operators
themselves. From the results, we developed a typology to apply to other ODGs and to collective
management bodies for Gls elsewhere in the world, detailing the farmer voice and relative equity
among the operators for each type. Here we present this typology and discuss the main factors
that can lead to differences in structure.

Keywords: collective management bodies, organizational structure, farmer equity, value chain
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PROTECTED DESIGNATION OF
ORIGIN AND ITS CONTRIBUTION TO
TERRITORIAL AGRO-INDUSTRIAL
DEVELOPMENT: THE CASE OF
"BOCADILLO VELENO” IN COLOMBIA.

Claudia Jazmin Galeano Barrera *' ', Claire Philippoteaux !, Andrea
Fontecha Herndndez ?, Paola Pineda Suarez 3, Norman Aguilar Gallegos
4 BEdgar Mauricio Mendoza Garcia 4, Efrén Romero Riafio 4

! Universidad de Santander (UDES) — Bucaramanga, Colombia
2 Centro de Gestién Agroempresarial del Oriente — Brazil
3 Federacién de Empresarios del Bocadillo — Brazil
4 Universidad Auténoma de Chapingo (UACh) — Carretera Federal México-Texcoco Km 38.5,
Universidad Autonoma de Chapingo, 56230 Texcoco, Mexico

Industrial property protection mechanisms have recently positioned themselves in emerging
economy countries as tools to promote local development. Colombia has been no exception and
in the last 16 years twenty-nine protected designations of origin (PDOs) have been granted.
Some PDOs have not had an impact in terms of economic and social growth, one of the cases
is the ”Bocadillo Veleno”. In this sense, this study answers the following questions: Why has
the ”Bocadillo Velerio” PDO failed to generate the expected impact? And how can a PDO seal
promote territorial development?

The PDO for ” Bocadillo Veleno” is one of the most recent in Colombia. It was granted on June
15, 2017 through resolution 35076 of the Superintendence of Industry and Commerce. This
product is a guava candy, made with red and white guava variety, produced in the province of
Vélez and Ricaurte, in Colombia and whose unique characteristics of flavor, aroma and texture
have been attributed by the geographical, natural, social and cultural conditions of the territory.

The objective of the study focused on analyzing: ”The use and management of the PDO of
the ”Bocadillo Veleno” where the structure of the collaborative networks of the snack produc-
tion chain and its impact on territorial development is considered key”.

The methodology used was a single case study with multiple units of analysis, semi-structured
interviews, questionnaires to measure sustainability indicators associated with the PDO and
records to determine the collaboration networks through the Social Network Analysis approach.
The entire guava value chain and its agroindustry participated in the study: entrepreneurs of
the ” Bocadillo Velefio”, guava, bijao leaf, consumers and institutions linked to the sector.
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The case study made it possible to evaluate four units of analysis: i) History of obtaining
the PDO, ii) Use and management of the PDO, iii) Construction of collaborative networks to
determine cooperation and trust in the system, iv) Identification of projects that make it pos-
sible to use the PDO seal for territorial development.

The PDO represents a competitive advantage; however, in order to generate territorial de-
velopment, support, direction and institutional and stakeholder coordination at the territorial
and national levels are indispensable. The study found that there was good cohesion among
actors during the process of obtaining the PDO, but after recognition the system was dispersed
and cooperation ties became fragmented.

Finally, the needs of the primary actors and territorial capacities were identified, which were pre-
sented in proposals for the creation of agrotourism ” Ruta del Bocadillo Velerio”, strengthening
of agribusinesses linked to the ” Bocadillo Velenio” such as bijao and guava production, projects
focused on strengthening communication, good governance and the establishment of fair trade
to ensure the sustainability of producers and above all training in agribusiness to improve their
sales strategies and product positioning.

Keywords: Bocadillo Veleno, Case Study, Social network analysis, Sustainability, Territorial devel-
opment
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Geographical Indications and Collective
Marks in South America: it’s not all about

the label. Cultural Factors and Social
Network Theories

Patricia Covarrubia *' ', Kerry Purcell * ¥ !

! University of Buckingham — United Kingdom

South America’s variety of projects aimed to promote, protect and boost traditional prod-

ucts continue to grow. National intellectual officers keeps supporting farmers, rural communities
and indigenous peoples by advising on the implementation and use of distinctive signs. It is
common knowledge that distinctive signs affords for the potential to differentiate in the market
and defend their products against misappropriation. These benefits are crucial for any product
placed in the market, though in some cases, a sign may protect the reputation and name of
cultural expressions and local traditions of knowledge, which communities are mindful of biodi-
versity, environments and sustainability.
Current literature discusses the advantages of GIs and collective marks for communities, cooper-
atives and or associations. However, there is a lacuna in the literature regarding pre-application
and recognition, specifically identifying and codify the products characteristics. These would
include methods, techniques, raw materials, negotiations between producers in defining bound-
aries, and the internal and external quality control mechanisms, etc.

This paper will focus on a selection of cases from Chile, Brazil and Colombia’s Gls and col-
lective marks in the agricultural sector beginning with, how to motivate the community to join
a ‘group’ and to comply with membership rules. In order to achieve this, the paper explores the
potential application of networking order theory and the psychology of influence. The rationale
for such an application is that it is that some people will be more affected by self, others will be
more affected by the group. The aim is by applying the theories and considering cultural factors
will establish a harmonious group. Additionally, establishing codes of conduct and practice will
help during the recognition phase and the post-recognition phase of GlIs and collective marks.
Certainly, how GI and collective marks are managed and, cultural expressions administered will
be examined.

Keywords: South America, case studies, cooperatives, associations, networking, membership, cul-
tural, social
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communication ODG pagne baoulé Cote
d’Ivoire

Kouakou Vincent Beh Lam’s *T 1

! beh lam’s kouakou vincent (ODG pagne baoulé) — BP 866 Yamoussoukro, Cote d’Ivoire

Nous avons 'honneur departager ’experience de notre Organisation Collective dénommée
Organe de Defense et de Gestion du pagne baoulé.
A Tinitiative du gouvernement de Cote d’Ivoire, plusieur produits ont été proposé pour bénéficier
du procéssus deu systeme de labélisation des Indications Géographiques. parmi ces produits pour
la plupart agricols, un produit artisanal ”le pagne baoulé” dont la principale matiere prémiere
est le fil de cotona été retenu et est en voie de labelisation.

les Ministeres dont les services techniques competants ont approché les acteurs de la filiere
qui se sont & leurs tour approprié le projetet se eont impliqué de font en comble dans la démarche.

cette démarche a donnée les resultats suivants:
- implication des Organisations Professionnelles formelles et informelles des acteurs

-la délimitation de la zone géographique de production, ’historique du produit et son lien avec
le peuple.

-la mise en placed’une Organisation collective: 1'Organe de Défense et de Gestion (ODG) pagne
baoulé.

-la sensibilsation des Autorités Administrative, Politiques et coutumiere & travers des ateliers.
-la formation des acteurs de la filiere sur les Indications Géographiques.
-les prises de vu des motifs pour la confection d’un cathalogue et faire la protection numérique.

nous comptons presenter au coursv de ces conferences de fagon détaillée, le parcour de notre
organisation.

veuillez recevoir notre cordiale salutation.
ODG pagne baoulé

le PRESIDENT
PO. le Sécrétaire Général
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D.2 Governance of value chain
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La gouvernance des IG : réles des acteurs
socio-professionnels et des collectivités
territoriales cas du Madd de Casamance
(Sénégal)

Pape Tahirou Kanoute * !

I Bureau d’études ETDS — Senegal

La gestion des IG pose la nécessité ou défis d’une gouvernance qui assure a I'lG sa durabilité
au plan:
- Institutionnel & travers un cadre institutionnel stable et multi-acteurs,

- Economique : équilibre partage des risques et de la plus-value dégagée par I'lG,

- Social : non exclusion des petits producteurs, des jeunes, des femmes ; mais qui ne ferme
pas la porte au secteur privé local,

- Environnemental : une IG qui assure un renouvellement de la ressource dans le respect de
la biodiversité.

I’IG Madd de Casamance est en cela un modele en construction intéressant a suivre et a
capitaliser pour un partage de pratiques au plan régional et international. Car beaucoup de
pays africains disposent de produits naturels ou de cueillette qui assurent une source de revenus
conséquente pour les populations autochtones.

Mais avant tout, tel que proné par ’OAPI, le développement des IG nécessite la mise en place
d’un cadre institutionnel favorable, avec un dispositif appelé comité national et une politique
publique de développement durable et de promotion des IG

Malgré un retard par rapport a d’autres pays de la sous-région quant a la création de cet
organe national de gestion des IG, le Sénégal vient de mettre en place son comité national de
gestion des IG (CNIG) en décembre 2019.

Un projet pilote sur la filiere Madd de Casamance (Saba Senegalensis) a démarré en 2018
a la suite du séminaire régional sur les Indications géographiques organisé par la FAO et
I’Organisation mondiale de la propriété intellectuelle (OMPI). Le choix sur ce produit forestier
non ligneux est guidé par :

- sa contribution a la création d’emplois et de revenus au niveau des zones rurales, pour les
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jeunes et les femmes qui constituent une main d’ceuvre pour cueillette et la transformation ;

- la menace qui pese sur cette espece en raison de de mauvaises pratiques de cueillette mais
aussi des feux de foréts dus a la sécheresse mais aussi a des causes humaines.

- sa contribution a 1’ amélioration du régime nutritionnel au regard de ses qualités (apport
calorique intéressant, bonne teneur en fibres et produit riche en vitamines).

Dans notre contribution, nous allons nous intéresser a deux type de défis majeurs qui se présentent
aux acteurs du processus pour atteindre ces objectifs de développement durable cités ci-dessus :

- Le défi de la construction d’une organisation collective socio-professionnelle de la chaine de
valeur qui garantit un équilibre et une démocratie interne entre acteurs socio-professionnels
dans les prises de décisions, les conditions d’adhésion/exclusion des membres, les conditions de
controle et de promotion,

- Le défi de I'implication des pouvoirs publics, en la matiere les collectivités territoriales aux
quelles la loi sur la décentralisation (acte 2 et acte 3) confere un statut et des compétences dans
la gestion des ressources naturelles (foréts) et le développement territorial.

Keywords: Gouvernance, Indication géographique, Madd de Casamance, Saba senegalensis, Sénégal
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Novel conditions or just new paths for
re-territorialization through Geographical
Indication: Case study of ” Yamanashi wine”
GI in Japan.
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National de Recherche pour I’Agriculture, I’Alimentation et ’'Environnement : UMRO0951, Institut Agro

Montpellier — A IINRA : Campus La Gaillarde — 2 place Viala — Bat 27 - 34060 Montpellier Cedex
02Au CIRAD : Campus Lavalette — TA-85/15 — 73, rue J.F. Breton - 34398 Montpellier Cedex 5A liRC

: 1101, avenue Agropolis - BP 5098 - 34093 MONTPELLIER Cedex 05, France
2 Kyoto University [Kyoto] — Yoshidahonmachi, Sakyo Ward, Kyoto, Kyoto Prefecture 606-8501, Japan
3 Maine Maritime Academy — United States
4 Aichi Gakuin University (AGU) — Japan

Beyond their potential role in marketing and the development of supply chains, GIs offer
possibilities to codify territories. Repeated interactions between localized actors united by their
dependency on a common resource (i.e. the geographical name under which the product is sold
and the associated reputation) have the capacity to enhance place-based development through
increases in social capital and innovation capacity. The optimal conditions for the establishment
and success of Gls are well understood from past analyses and include: robust social structure,
well-defined product specificity and institutional capacity to do so, and adequate representative-
ness of the different stakeholders within the GI managing group and ability to achieve rules.
This study analyzes these socio-territorial impacts in the wine industry of Yamanashi Prefec-
ture, Japan through its GI of ” Yamanashi wine”, registered in 2013 by the Japanese National
Tax Agency. At first glance, this GI does not seem to meet the conditions for success posited
in the academic literature. For example, built on the basis of an administrative delimitation
(Yamanashi Prefecture) comprising different terroirs, it permits 42 grape varieties. This does
not guarantee a distinct specificity for Yamanashi wines. Moreover, the GI management group
only includes wineries.
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However, this GI is being constructed within a particular context, favorable for its develop-
ment. In 2018, the law on ”Japanese wines” has been enforced, requiring 100% grapes of
Japanese origin to qualify for the label. This national-level law has changed the relationship
between Japanese wineries and grape producers at the regional level. While wineries continue
to largely vinify imported grape juice, ” Japanese wines” production is important to their mar-
keting strategies. This is reflected in recent developments for the GI ” Yamanashi wine”, which
has become not only an important consumer relations tool, but also encouraged wineries to
support a stable supply of locally grown grapes from growers, who have long been considered by
wineries as substitutable suppliers of commodities. Some of these producers are shifting from
the production of table grapes to meet this new demand.

New forms of horizontal cooperation are also apparent between these wineries and with the
smaller winegrowers, notably for technical exchange. Moreover, the grower-winery ”narrative”
associated to Gls allows the improvement of the image of Yamanashi wine. In turn, Yamanashi
grape producers have developed new innovative capacities in producing grape varieties more
suitable for winemaking.

Despite the supportive trends, this GI faces many challenges including the reinforcement of
contracting to stabilize the sector and the strengthening of product specificity.

This case study discusses the development of a GI in a particular Japanese ”grape and wine”
sector, in which grape producers and wineries were previously disarticulated. The sector is
also characterized by institutional consolidation, with broad regions rather than small terroirs
forming the basis of the GI. Overall, this paper analyzes the evolving conditions for a reterrito-
rialization that goes beyond the relocation process induced by the GI and attendant regulatory
change.

Keywords: GI, Japan, wine, reterritorialization, wineries, grape growers
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Can a geographical indication help foster

cooperation? Evidence from the Bolaven
plateau (Lao PDR)

T 1 3
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! Marchés, Organisations, Institutions et Stratégies d’Acteurs (MOISA) — Centre de coopération
internationale en recherche agronomique pour le développement [CIRAD] : UMR99 — Campus
Inra-SupAgro 2 Place Pierre Viala 34 060 Montpellier Cedex 1, France
2 UMR Innovation — Centre de Coopération Internationale en Recherche Agronomique pour le
Développement : UMRS85-2007, Centre international d’études supérieures en sciences agronomiques,
Institut national d’études supérieures agronomiques de Montpellier, Institut national d’enseignement
supérieur pour l'agriculture, ’alimentation et I’environnement, Institut National de Recherche pour
I’Agriculture, I’Alimentation et I’Environnement : UMR0951 — France
3 MOISA - CIRAD - France

Over the past 20 years, Lao PDR has emerged as a notable producer of coffee within main-

land Southeast Asia. With the promise of high quality potential due to the history attached
to coffee production in the Bolaven Plateau, as well as favorable conditions of altitude, soils,
and climate, various initiatives have aimed to improve Lao PDR’s coffee sector. Despite recent
recognition however, Lao coffees are still exported with a discount on world markets. This is
mainly due to the country’s poor reputation and history of low compliance with international
quality standards as well as unreliable export quantities. With new policies under preparation,
the Lao PDR can take up the challenge of becoming a premier quality coffee producer in the re-
gion. To do so, it must overcome institutional, infrastructural, legal and coordinative obstacles,
compounded by a lack of a common vision across value chain stakeholders (different interests,
strategies and objectives).
Before the COVID-19 pandemic brought the world economy to a standstill, promising market
opportunities were linked to a growing regional and domestic demand for coffee, a dynamic
"sustainable” coffee market and emerging pockets of specialty coffee production. It is in this
context that the Lao PDR registered the ”"Bolaven Coffee” geographical indication in October
2020. As a prerequisite to the registration of the geographical indication, the Geographical In-
dication Bolaven Coffee Management Association (GIBMA) was created and registered. The
GIBMA is an inter-professional group that aims to foster cooperation within the coffee sector,
support improvements in quality, and promote the GI product.

The question is whether (and how) this association could help foster cooperation between very
heterogenous value-chain stakeholders. Indeed, coffee on the Bolaven plateau is currently pro-
duced by independent smallholder farmers (producing 90% of all coffee), as well as by two
prominent cooperatives and several large ago-industrial plantations. The downstream part of
the chain includes one large coffee exporting company that commercializes around 70% of all cof-
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fee production, over 30 smaller trading companies, and an increasing number of foreign investors
that have been setting up plantations/factories. Vietnamese traders have recently started devel-
oping aggressive purchasing strategies to access large volumes of coffee beans at the expense of
domestic buyers who have been unable to compete. In terms of collective action, the Lao Coffee
Association (LCA) is supposed to be the all-inclusive representative of the coffee sector, yet
its Board is dominated by large trading companies and plantations, and producers are hardly
represented. Outside the LCA, the Bolaven Coffee Producers’ Cooperative (CPC) represents
over a thousand member-households selling certified coffees to European markets, while a few
smaller farmer organizations target specialty coffee markets with the help from various cooper-
ation agencies and NGOs

This article asks how the GI can instill trust and dialogue between the coffee stakeholders, how
the GI governing body is connected to the broader industry association, in a context of: lack of
a common vision over what Bolaven coffee should be and how to get there; low communication
between the coffee stakeholders; and lack of support from the government.

Keywords: coffee, collective action, value chain governance, cooperation
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Le role du capital social dans la mise en
ceuvre des IG-s : application dans un
territoire albanais

Elda Muco * !

! Laboratoire de Géographie et dAménagement de Montpellier — Université Paul-Valéry - Montpellier 3
— France

Les produits agroalimentaires ou territoriaux sont 'une des manifestations les plus évidentes

de la localité. Les produits typiques jouent souvent un role central dans les stratégies de
développement des acteurs locaux dans les zones rurales (Pacciani B. et al, 2001 ; Pecquer,
2001). Plusieurs études ont montré que les IG, qui représentent la manifestation légale de
I'UE et la protection des produits agricoles typiques, peuvent étre transformées en vecteurs de
développement (Santini F. et al, 2013) trés importants pour le développement local et territorial,
non seulement dans les pays développés, mais aussi dans les pays en développement (Pecquer,
2001 ; Rangekar, 2004).
D’autres recherches suggerent que les systémes de qualité européens tels que les (IG) pourraient
étre une solution possible pour éviter les faibles bénéfices des producteurs (Kokthi E. et al, 2016
; Kokthi E. et Kruja D., 2017 ; Kokthi E. et al, 2015). Cependant, ces systémes de qualité ne
peuvent étre un instrument de protection possible que si les producteurs cooperent a chaque
étape de la valorisation du produit et de la création de I'IG. Cependant, les conditions qui ren-
dent possibles les réseaux et le processus de coopération, et/ou la volonté des acteurs locaux de
coopérer, sont fortement liées, entre autres, au concept de capital social.

L’objectif de cette étude est donc, d’analyser le niveau de coopération autour d’une implémentation
potentielle d’IG dans un territoire donné (district de Gjirokastra, sud de I’Albanie), avec un pro-
duit spécifique (fromage de Gjirokastra), en utilisant le concept de capital social.

La méthodologie qui suit cette recherche se concentre sur les relations sociales entre les éleveurs
et les producteurs de fromage (échelle locale) et sur la confiance en trois niveaux d’interaction
: bonding, bridging et linking (Krishna et Shrader, 1999). Des questionnaires semi-structurés
sont utilisés pour interroger le groupe cible. Au total, 101 enquétes ont été menées dans la zone
d’étude, dont 10 producteurs de fromage et 91 éleveurs.

Le fromage de Gjirokastér est un produit bien connu dans le pays qui offre un grand potentiel
d’augmentation des revenus des agriculteurs. Le relief trées montagneux, le climat méditerranéen
chaud de I'été et la qualité des paturages de la région de Gjirokastér ainsi que la tradition de
transformation font que le fromage de cette région est d’une qualité particuliere. Ce produit
est lié a une longue histoire de tradition et de transformation, faisant de I’élevage la premiere
source de revenus de la région. La production de fromage a Gjirokastér n’est pas seulement une
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activité économique, elle est également liée a la vie sociale.

La production est reliée d’une capital naturel abondante et de tres bonne qualité mais qui est
tres peu exploite. L’organisation d’acteurs autour la gestion des ressources naturelles peut-étre
une solution pour mieux utiliser ce capital naturel abondant et pour protéger le fromage, la
réputation de lequel vient de ce capital naturel. La méfiance et la manque de mobilisation
d’acteurs empéche la valorisation de fromage de Gjirokastér et 'augmentation de capital social
dans la région de Gjirokastér.

Keywords: Fromage, Origine, Capital social, IG, Albanie
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Challenges and Mediation of Collective
Action in the Implementation of Gls:
Turkish Experience

Sertac Dokuzlu * !

1 Sertac Dokuzlu — Bursa Uludag University Agricultural Faculty Department of Agricultural
Economics, Turkey

The main aim of the article is to examine the main challenges and mediation suggestions for

creating the collective action that is necessary to reveal the benefits of Gls, in the light of the
case studies of Gemlik Zeytini (table olive), Bursa Siyah Inciri (black fig), Tiirk Cam Bali (pine
honey), Kemalpasa tatlisi (dessert) and Bursa Kestane Sekeri (dessert).
Several benefits of geographical indications (GIs) are indicated both in the literature and the
practice. GIs have the potential for value creation in various ways like increasing revenue, em-
ployment, and market share, preserving traditional production/processing systems and biodiver-
sity, enhancing sustainability, etc. However, certain conditions should be met for the potential
benefits of GIs to be realized. Good management of Gls by all stakeholders in the value chain
is of critical importance.

Good management requires collective action. However, because of the asymmetry in the value
chain in terms of scale, information, market, and bargaining power it is difficult to manage the
system and create collective action. GI is a collective property right and can create collective
benefits but it also bears a collective risk in case of bad management. Strengthening social link-
ages between local actors is not easy most of the time in practice. Because most of the actors
on the buyer and seller side of the value chain perceive that they have opposite interests. The
difference between small-scale and large-scale producers/processors, intermediaries, and sellers
create unbalance in management.

According to case studies some of the main challenges of collective action are; difficulties in
understanding that GI is a collective right that can be used by all stakeholders that comply
with the GI conditions; the legal status and sources of the stakeholders and registrants; differ-
ences in the actions and decision-making processes between the public institutions, NGOs, and
private companies; scale differences of the stakeholders; the power of the link between producers
- GI registrants, the width of the geographical area and the number of the value chain actors;
political pressures and concerns about losing votes for some NGOs; cost of control, certification,
promotion, and marketing activities of GI product.

Some suggestions to solve some disputes in the value chain and achieve to create collective action
are as follows; working with small volunteer groups that include leaders of each value chain actor
and enlarging the group step by step. Establishing a consortium by using the most inclusive
legal status. Using impartial public institutions, institutes, and/or universities as mediators.
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Using legal instruments against fraud and infringements of GI and protecting the GI product
for every actor of the chain. Making investments to reduce GI applications and promotion costs,
developing projects by collaborating with the public and universities. Getting some legal and
organizational measures to provide a fair distribution of costs and benefits according to the
scales of the stakeholders.

Keywords: collective action, value chain, geographical indication
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Governance GIs systems in Serbia and
Montenegro, with specific overview of Arilje
raspberry protection

Tamara Zivadinovic *T 1, Lisa Paglietti* 2, Mirjana Milutinovic * 3 3

1 FAO UN - Serbia
2 FAO UN - Ttaly
3 OriGInal Serbia — Serbia

GI products and governance system for products’ quality (certification system and quality
management organisations) is in place in Serbia for more than 12 years and in Montenegro
for more than 6 years. The current sytuation is that 13 products are certified in Serbia, with
functional controls and quality management organisations, while in Montenegro, only a few
products are registered, without certification yet.

Governnance systems are still developing, supported by FAO UN and SWISS financed projects,
still the progress is different in the two countries, and some of the governence system parts are
still not fully developed.

The two practitioners from Serbia will try to present how multi-stakeholders processes and
cooperation between small and bigger producers are facilitated to fully develop the governance of
GI products, and how neigbouring countries are working together to achieve defined objectives
(to have their products registered at EU level). Arilje raspberry example will be used as a
case study to show how joint effort of development agenices, business sector, local initiatives
and institutional support can work together towards EU recognition, rural development and
livelihood improval of rural communities and businesses.

Keywords: GI governance, internal controls, producer organisations
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D.3 Governance of value chain:
controls evaluation and GI success
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La mise en ceuvre sur le terrain d’une IG
pour promouvoir le développement local :
I’expérience tunisienne de la figue de Djebba

Nuria Ackermann * 1

! United Nations Industrial Development Organization (UNIDO) — Tunisia

De plus en plus de pays au monde enregistrent des indications géographiques (IG) pour leurs

produits de terroir. La valorisation collective des produits a travers des IG peut avoir un impact
important sur le développement économique rural quand les IG sont mise en ceuvre et utilisées
en commerce. Mais ’expérience menée dans plusieurs pays en voie de développement montre
que souvent les IG - une fois enregistrées apres un long processus légal - ne sont pas forcement
utilisées par les producteurs. Les agences de développement international peuvent jouer en role
important pour aider ces pays a surmonter les défis qui concernent la mise en ceuvre des IG pour
assurer des résultats palpables.
Il est également important de prendre en considération qu’historiquement, les IG en tant que
droits de propriété intellectuelle ont été développées pour protéger des produits de terroir ayant
une renommeée nationale incontestable des copies frauduleuses commercialisées sur les marchés.
La labellisation IG permettait ainsi de barrer la route aux contrefagons. Néanmoins, aujourd’hui
les IG sont souvent enregistrées pour des produits ancestraux uniques, mais méconnus du grand
public. Dans ces cas, la problématique de I'usurpation du nom géographique ne se pose pas ; et
le véritable défi est celui de faire connaitre le produit IG sur les marchés grace a une stratégie
de valorisation et de promotion efficace.

Dans le cadre d’un projet d’assistance technique financé par le Secrétariat d’Etat a I’Economie
de la Confédération Suisse (SECO), I’Organisation des Nations Unies pour le Développement
Industriel (ONUDI) a collaboré entre 2013 et 2019 avec le Ministere de I’Agriculture tunisien
pour mettre en ceuvre I'lG ” Figue de Djebba 7. Cette expérience a permis d’identifier les étapes
a suivre et les défis a relever pour transformer une IG pour un produit méconnu du grand public
en une véritable source de développement local.

L’ONUDI a fourni une assistance en ce qui concerne la valorisation collective de I'IG, la mise en
place du systeme de controle et certification de la figue IG, la commercialisation du produit, la
promotion et la communication, la diversification de la gamme de produits de terroir, le mar-
keting territorial, le développement de 'activité touristique dans la région, etc. Au cours des
années, la promotion de la figue de Djebba IG, en tant que produit phare, a permis de faire
parler du village, améliorer sa visibilité et encourager le développement économique, culturel et
touristique.

Quand le projet a commencé en 2013 aucun agriculteur a Djebba ne labélisait les figues. En
2019 25% de la production était certifiée IG, les prix pour les figues avait doublé, la gamme
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de produits transformés issus de figues s’était élargie et le nombre de visiteurs au village avait
augmenté 150%. Ainsi la figue de Djebba est devenue le premier produit agroalimentaire en
Tunisie avec une IG opérationnelle. Plusieurs IG tunisiennes sont maintenant en train d’étre
développées en suivant 'expérience de I'lG de la Figue de Djebba.

Keywords: Tunisia, development project, local development, GI
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Etat des lieux et an